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EXPERT INVESTIGATION. 


Once a year for the past three years Mr. Cuas. H. 
FuL_er, President of Chas. H. Fuller’s Agency, Chicago, 
and Mr. B. M. Hotman, delegated from the Chicago 
Advertising Agency, of Lord & Thomas, have made a 
thorough, complete and exhaustive investigation of 


THE KEPUBLICS 


circulation records. Mr. FULLER and Mr. HoLman have 

special qualifications in this direction, as both have had 

practical experience in newspaper circulation work. 
Read their report : 


CHAS. W. KNAPP, General Manager, 
THE St. Louis REPUBLIC, St. Louis, Mo.: 


x1 ba | Sir—We take pleasure in submitting a detailed report of 
nt investigation of the circulation of the DAILY REPUBLIC and 
SUNDAY. REPUBLIC for the period of Six Months t, commencing with 
January 1, 1894, and closing with June 30, 18%. We carefully examined 
the books and vouchers and found a very admirable system in use in 
your office. We had access to everything necessary to verify our figures 
and find that the totals for each month were as follows: 

Month, Daily 
1894. Gross. Deduction. Net. Average. 
123,397 1,640,658 52,924 
112,270 1,463,535 52,269 
119,404 1,634,016 52,710 
117,945 1,642,415 54,747 
121,769 1,695,421 54,690 
114,849 1,628,276 54,275 

Daily and Sunday Average for Six Months 

This investigation is the Third Annual Report by both of us, and 


we are perfectly satisfied that the above is absolutely correct to the best 


of A nowledge and belief. 
sh to thank the management for the uniform courtesy ex- 


tended by all with whom we were brought in contact. 
Yours respectfully, 
LORD & THOMAS, 
CHAS. H. FULLER ADVERTISING AGENCY, Per B. M. HOLMAN. 
Cuas. H. FuuueEr, President. 
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TRIAL TRIPS. 
$ 3 on ples 180 


country weeklies—mostly in 


Western Pennsylvania, Ohio, West Vir- 
ginia, etc. 


pays for a four line adver- 
$ 5 tisement one week in 250 

country weeklies—mostly in 
New England and Middle States. 


pays for a four line adver- 
$ | 0 tisement one week in 565 
country weeklies—mostly in 

New England and Middle States. 


pay for a four line advertise- 
$ y 5 ment one week in 1400 
country weeklies well cover- 
ing the New England, Middle and South- 
ern States. 
pays for a four line adver- 
$5 0 tisement every other week, 
three months, in 540 
papers, located in the Southern States. 


These ‘‘ Trial Trips’’ are for Cash with 
the Order. 
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NEW YORK, OcToseER 31, 1894. 


No. 18. 





WIZARD’S ADVERTISEMENTS. 
By Benjamin Webster. 


\ most fascinating little book is the 
\iemoirs of Robert Houdin,” the 
ench magician, who flourished in the 
first half of the century. Chatty and 
pid in style, the book is constructed 
\ith true Gallic common sense, and, 
le conveying a wealth of informa- 
tion, never wearies. 

One episode he relates is of especial 

nterest to those who study advertising. 

Upon Houdin’s arrival in England 
he was shocked by the methods adopted 
to give him publicity—the enormous 
lettering, widespread billposting and 
traveling vans beplastered with an- 
nouncements. But the Frenchman 
soon discovered that there was another 
‘* Richmond in the field.” 

An English magician named Ander- 
son, fearing the competition of the con- 
tinental novelty, had resolved that the 
public should not forget its old favorite 

-‘* The Great Wizard of the North,” 
as he modestly styled himself. And 
the public certainly could have no ex- 
cuse for overlooking the wizard. 

Anderson sent out a cavalcade worthy 
of the Greatest Show on Earth. Four 
great carriages, carrying posters repre- 
senting all sorts of witchcraft, followed 
one another in the van of his proces- 
sion and were followed by two dozen 
men afoot, each proudly carrying ban- 
ners. Each banner bore a letter on 
each side. Slowly promenading along 
the street the conglomeration would be 
halted as a cross street was reached. 
Then, at the word of command, the 
carriages were ranged closely together 
so as to present an enormous poster 
perhaps seventy-five feet long, with 
startling pictures. Meanwhile the ban- 
ner-bearers also fell into line and the 
letters on the banners formed two in- 
scriptions, From in front the specta- 
tors read, in letters three feet high : 





| 
THE CELEBRATED ANDERSON!!! 





While those who faced reverse of the 
banners saw these words : 





THE GREAT 
WIZARD OF THE NORTH. 








Houdin also awards to this Ander- 
son the palm of successful advertising, 
and relates some of his methods for 
reaching the public who may not see 
his printed announcements. 

Arriving at a large town this adver- 
tiser would supply all the buttermen 
with moulds cut so as to leave upon 
each pat of breakfast butter the con- 
jurer’s name, title and hour of perform- 
ance; he dispatched men to paint the 
same words upon the pavements, and 
he strove to excel in the size and od- 
dity of his posters, one of which Hou- 
din describes. 

When about to leave for another 
place the wizard would announce a 
prize—a silver vase—offered to that 
one of the audience who should pub- 
licly pronounce the best pun, and 
would hold the competition in his last 
performance. 

It is said that this scheme proved in- 
variably profitable, as the audience 
were encouraged to express freely their 
opinion of the puns as spoken. 

Any one who knows the fandness of 
the Briton for punning, and his ca- 
pacity for that form of the atrocious, 
may well shudder at the vision con- 
jured up by the wizard’s scheme; but, 
while he shudders, he must admit that 
Anderson knew his public. But if that 
be doubted, this last stroke of genius 
will be conclusive. 

When all the puns had been ex- 
ploded Anderson would announce that 
they had been taken down by a stenog- 
rapher, and would be issued as a mis- 
cellany at the reasonable price of one 
shilling. As the book sometimes con- 
tained a thousand puns, and a shilling 
was a small price for the glory of see- 
ing one’s self in print, it may be under- 
stood that a fair-sized edition was often 
sold. Asaspecimen of the art of adver- 
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tising nearly fifty years ago these inci- 
dents are worth recording. At all 
events Houdin’s book will well repay 
any reader—advertiser or otherwise. 


THE NEWSPAPERS OF CLEVE- 
LAND. 


‘By Peter ‘Dougan. 

The impressions formed of the Cleve- 
land newspapers after a two-weeks’ 
stay in that city are as follows : 

The hustlers are the Evening Press 
and World, both penny papers, and 
they have nearly the same methods 
of keeping themselves before the pub- 
lic, having drug stores and stationery 
stores act as agents in receiving adver- 
tisements. Then each day the Press 
and World issue bulletins, which the 
former pastes on a flat piece of board at- 
tached to a telegraph pole, or on the 
sandwich boards generally found in 
front of stationery stores. They also 
paste their ‘‘ want” sheet on some of 
the boards, and they are to be seen in 
many parts of the city. 

Both papers enjoy a large circulation 
and even Clevelanders cannot decide 
which has the largest. ‘The Vews and 
Herald and Post have larger sheets or 
more pages than either Press or World. 
Of the two the Mews and Herald is 
first in circulation after the Press and 
‘World. 

The two English morning papers, 
Leader and Plaindealer, are of different 
political faith and the people buy the 
paper advocating their individual po- 
liticalideas. The Zeader has the largest 
circulation. The morning papers. do 
not advertise themselves as much as 
the evening papers. 

On Saturday the 7rzbune is sold ex- 
tensively by the newsboys. Itisasen- 
sational paper and this may account for 
its noticeable saie on the streets. 

There are many German people in 
the employ of the factories in the city, 
and the paper reaching the majority of 
them is the Wachter und Anzeiger, 
which is evidently well liked and has a 
good circulation. 

The newsboys are generally supplied 
with bags in which to carry their pa- 
pers, and on the outside of these is 
stamped the name of the paper. This 
is another method used to advertise 
themselves, and is doubtless effective 
to a moderate degree. 





No NEWSDEALER can compel a man 
to purchase a paper he does not like, 
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ACCIDENTAL—AND OTHERWISE. 


Joun H. Woopsury, } 
DERMATOLOGICAL INSTITUTE, i 
127 West e street, 
New York, Oct, 18, 1894. } 
Editor of Printers’ Ink: 

I inclose clipping from Wilmington, Del., 
News. Our advertisement must doubly 
effective appearing under the //eradd's illus- 
trated joke. 





CLEAN GONR, 


—— Ss. 
—New York Herald. 


~~ A SAMPLE CAKE 


Ww 
be S Beau' 








Dermatological Institute, 
Gstablishes 1870. 125 W. 42d St., N.Y, 





By the way, why don’t you print more ar 
ticles on the subject of “‘trade papers”? 
Most advertisers’ journals persist in harping 
on “newspapers,” which are not the only 
good mediums we want to know about, 

Very truly, Joun H. Woopsury, D,G 


PRINTERS’ INK will publish more 
articles on trade journals, The trouble 
is to get goodones. If Dr. Woodbury 
has an essay prepared, he should send 
it along. 

—_~@>—————— 

THE population of Cincinnati is 
much smaller than that of Boston, 
but it has more daily papers. 
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INTERCHANGEABLE PLATES AND 
BASES. 


In the last issue of PRINTERS’ INK 
rcference was made to the interchange- 
a le base used by the World's Dispen- 
sery Medical Association and other 
large advertisers for the mounting of 
their stereotype and electrotype plates. 
One of the principal manufacturers of 
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base. These are numbered accordin 
to copy, and each set of plates, with 
base, is inclosed in a wooden box with 
copy and shipped, if desired, direct to 
the papers. The plates are made in 
both single and double column width 
with oxidized iron bases, which are 
both light and strong. The advantages 
of interchangeable plates and bases are, 
briefly, cheapness, excellence of print- 

ing qualities, durability, con- 





venience and lightness. 





3° loa 
7 





“The art of manufacturing 





this class of goods in the United States 
is the A, N, Kellogg Newspaper Co., 
of Chicago, whose New York manager, 
Mr. W. W. Hallock, of the Tribune 
Building, is not only able to expatiate 
ve 
K 
an 


y eloquently upon the merits of the 
ellogg lists of newspapers, but is also 
authority upon anything which re- 
lates to the manufacture of electrotype 
and stereotype plates. 

Being asked by a representative of 
PRINTERS’ INK to share a little of his 
information upon that subject, Mr. 
Hallock said : 

‘“‘ Interchangeable electrotype and 
stereotype plates and bases have be- 


come almost indispensable to adver- 
tisers who run a number of ads of 
equal size, which are changed fre- 
quently. Our company furnish the 
leading advertisers with fully nine 
hundred thousand running inches of 
these plates every ten or twelve months. 
A series of thirteen advertisements re- 
quires a set of thirteen plates and one 


stereotypeand electrotype plates 
which will do good work,” said 
Mr. Hallock, ‘‘lies to a great 
extent in the finishing. If the 
plates and base when united 
are not of the proper thickness 
to a hair, or to use the trade 
expression, if they are not pre- 
cisely type high, the pressure 
upon the surface of the plate 
will be too much or too little 
to make a good impression, and if the 
plate is not of uniform thickness 
throughout, the pressure on the face 
will vary in different sections, resulting 
in very unsatisfactory work. 

“It is a mistake to suppose that 
electrotypes are superseding stereo- 
types for advertising purposes. The 
latter are not only much cheaper, but 
the methods used in manufacturing 
them have been so improved in recent 
years that for most purposes they are 
fully as desirable as electros. The lat- 
ter being harder are better when a very 
great number of impressions have to 
be taken, or when the plate from which 


the impressions are to be made is finely 
engraved. In printing from either elec- 
trotypes or stereotypes it is necessary to 
use good ink and paper in order to in- 
sure the most satisfactory results. 
‘*The process by which stereotyped 
plates are manufactured is so simple 
that there are probably few readers of 
PrinTERS’ INK who do not understand 
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it. A number of sheets of specially 
prepared. tissue paper saturated with a 
certain kind of paste, the ingredients of 
which are supposed to be more or less a 
secret with every manipulator, are laid 
on a form, one or two at a time, and 
beaten with brushes into the type until 
every space and interstice in, around 
and between the type is filled. Heat 
is then applied until the pulp becomes 
dry and solid like a sheet of cardboard. 
This is called a matrix. The matrix is 
then placed in what is termed a casting 
box and molten stereotype metal poured 
in. Whenthe metal hardens, which it 
does almost instantly, the box is opened 
and the matrix and metal separated. The 
latter now consists of a page of stereo- 
typed matter, which must be sawed up 
into columns or sections and carefully 
finished. 

“In manufacturing electrotype plates 
wax is employed instead of papier 
mache in making the matrix, and the 
thin layer of copper with which electro- 
types are faced is transferred to the face 
of the mould by the agency of elec- 
tricity, hence the name electro-type.” 

—_—————tor- 


WINDOW DISPLAY FOR RETAIL 
TRADE 


Until quite recently the only articles 
exhibited in the windows of the large 
retail establishment of Hilton, Hughes 
& Co., successors to A. T. Stewart & 
Co., were the blue blinds which excluded 
the interior of the store from the rude, 
vulgar gaze. In order to inspect Hil- 
ton, Hughes & Co.’s wares it was neces- 
sary to step inside. About a month 
ago, however, the blinds on the Broad- 
way side were removed and the thou- 
sands of people who pass the store in 
the course of the day have now an op- 
portanity to examine the samples of 
goods artistically displayed in the win- 
dows. 

The attention of PRINTERS’ INK hav- 
ing been drawn to Hilton, Hughes & 
Co.’s departure, a representative of this 
journal called on Mr. F. J. A. Darr, 
the gentlemanly advertising manager 
of the firm, and inquired what result 
had accrued from it. 

‘** The utilization of the windows of 
our store as an advertising medium,” 
said Mr, Darr, ‘‘ has been in contem- 
plation by the firm many years. That 
the result has been satisfactory there 
oan now be no question. During the 
month which has elapsed since the in- 
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auguration of the change the volume of 
business transacted in the store has 
been greater than at any other time 
since the establishment of the firm. it 
may not, of course, be entirely owing 
to the exhibition of goods in the win- 
dows, but there is little doubt that it 
has largely contributed to the increase 
of business. The firm is sufficiently 
satisfied with the result, that before 
long the windows on the other sides of 
the building wili probably be also util- 
ized. 

** The increase of patronage seems to 
have principally come from what is 
sometimes called the middle class of 
people. This is the class whose cus- 
tom we aim to secure. When a wom- 
an belonging to the very wealthy 
class has occasion to purchase goods 
she orders her carriage and is driven 
straight to the store she has decided to 
patronize. It is different, however, 
with the women of moderate means. 
When starting on a shopping excur- 
sion she is undecided as to what estab- 
lishment to patronize. She passes 
from store to store, examining the 
goods exhibited in the windows, until 
at last some display, more tempting 
than the others, will cause her to enter 
and become a purchaser. 

‘“*Then,” said Mr. Darr, ‘‘show 
window advertising, like other forms 
of advertising, is an indirect benefit, in 
that it is regarded by the public as an 
indication of a desire to be up with the 
times. With the exception of Arnold, 
Constable & Co. I cannot think of any 
important retail firm in New York 
which does not utilize the windows of 
its store as an advertising medium. 
When goods are exhibited in this way 
the public is more easily enabled to 
compare them with the wares of other 
concerns. If the comparison is favor- 
able the results will be favorable. 
Then, again, shoppers conclude that a 
merchant would not care to offer his 
goods for public inspection if they did 
not favorably compare in quality and 
price with those of competing estab- 
lishments.” 


A SUGGESTION FOR OHIO LAW 
MAKERS. 


By an Italian law every circus which does 
not perform every act promised in the printed 
programme, or which misleads the public by 
means of pictures, is liable to a fine of $500 
for each offense.—Phila. Public Ledger. 


A similar law in this country would 
ruin every circus on the road, 
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Che Sun.. 


TS rays penetrate every corner of the 











great Metropolis of America. 





It is the favorite, the indispensable, the 





most trusted newspaper of the people of 
New York City. 








The Suni has gained the confidence 
of every business man of any standing in 








the commercial life of New York. That 





confidence it has deserved and we trust it 





will never lose it. 
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PRINTERS’ INK, 


No man reads PRINTERS’ INK unless he takes 
some interest in advertising. 

Some readers are already advertisers, others 
are possible advertisers. No one having any ar- 
ticle to sell can read Printers’ INK without 
sooner or later desiring to try the effect of ad- 
vertising as an aid to his business. 

A man who advertises or one who intends 
to advertise reads the advertisements of others 
to get ideas for his own advertising. This 
makes almost every reader of PRINTERS’ INK a 
reader of its advertising pages as well as of its 
regular matter. Few periodicals are so _thor- 
oughly read as PRINTERS’ INK. This is why a 


page advertisement in one of its issues is worth 
all of the $100 charged to any publisher desir- 
ing to obtain advertisements for his publications. 


Written by 
JOHN CUTLER, 
Newton, Mass, 





PRINTERS’ INK, 
THERE IS NO TIME TO SPARE. 


HIS book will be a permanent fixture on the desks of twenty-three thousand business men. 
No other book ever had its contents so arranged as to bring largest circulations into such 
conspicuous notice. The circulations inthe Year Book are for 1893, as given in the last 


of the Newspaper Directory. What advertisers are just now most interested in learning is 
at will be the circulation in 1895. 


THIS CAN BE TOLD IN AN ADVERTISEMENT. 


or $25 for a quarter page. 


No publisher who has anything to say can find so good an opportunity to say it so conspi¢- 
uously, so continuously and so cheaply as by using a page in the Year Book at the cost of $100, 


Address all orders to 


PRINTERS’ INK YEAR BOOK, 
10 Spruce Street, 


New York, 
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. . The . . 


Washington Evening Star 


PUBLISHES NO SUNDAY EDITION, 


but its issues for Saturday consist of from sixteen to twenty-four 
pages, and its circulation that day is several thousand larger than 
on the other days of the week. As its advertising rates are the 
same for each day, advertisers naturally desire to avail themselves 
of the wider publicity thus gained on Saturday for their adver- 
tisements without increase of cost, but some of them fear that 
the inducements held out on Saturday evening are forgotten by 
Monday. On this point, Mr. A. Lisner, who is one of the most 
observing and enterprising business men in the country, and 
whose establishment is one of the most extensive and carefully 


managed in Washington, voluntarily testifies as follows : 





PALAIS ROYAL, 
WasuinGron, D. C., October 16, 1894. 


EpitTor oF THE EveninG STAR: 


Sir—The experimental coupon published 
in Saturday’s Star has dispelled all vestige 
of doubt as to whether announcements pub- 
lished Saturday are forgotten Monday. 

Yesterday’s sales in the departments adver- 
tised were the greatest on record here. 


Yours truly, A. LISNER. 








The results secured by Mr. Lisner can be reached through the 


same channel by any other line of business. 


Rew York Representative, 
L. R. Hamersly, 
Potter, Building. 











PRINTERS’ INK. 





Nine Times 
Out of Ten. 


The advertiser who will use but one evening paper 
in New York City will, nine times out of ten, act 
wisely in selecting The Evening Post. No other has 
so large an advertising patronage. In influence and 
respectability it easily takes the lead.—PrinTERS’ INK, 


New York. 





CIRCULATION. 


The readers of The Evening Post are usually 


well-to-do, the most profitable customers, and “WE 
its circulation cannot be duplicated. It reaches 


the men first, then their homes : two circula- 
tions at the cost of one, and a thorough read- 
ing at the leisure time of the day. 


KEE 


ADVERTISING. 


Representative houses in all lines of business 

are the largest advertisers. Unworthy and 
—_— disagreeable advertising is excluded. The rates 
are invariable, and the advertisements are set 


under competent direction, and'well printed on 
good paper. 




























































































From January 1, 1894, to October 20, 1894, The 
Evening Post contained 390 columns of advertising 
more than in the corresponding period of any previous 


year, all at invariable rates—an exceptional record. 
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GOOD PRINTING. 
By P. Nathan, of The Lotus Press. 


A knowledge of the ‘‘ principles of 
design ” are as essential to the printer as 
they are to the painter and sculptor. 
Without this knowledge his work must 
be of an ordinary quality, with perhaps 
an occasional lucky hit; or if by 
chance he should find a pleasing style 
and adopt it he will fall into a ‘‘rut” 
and display a sameness about all his 
work, because he does not realize the 
‘*principles ” involved in the success- 
ful design, and consequently dares not 
attempt to vary his style for fear of 
failure. He will experience the same 
difficulty if he attempts to print his job 
in two or more colors, if he is thrown 
on his own resources. In this case 
again he may be able to imitate a piece 
of printing that has a pleasing combi- 
nation of colors in it, but he should be 
in a position to take any color for his 
ground work and make it beautiful by 
printing it in the colors that properly 
combine with it. This, however, can 
only be accomplished through a famil- 
iarity with the ‘‘laws of harmony and 
contrast.” 

One of the most important “* princi- 
ples” to be observed in a piece of 
printing is that of da/ance, and while 
it might at first thought be supposed a 
simple matter, it must be borne in 
mind that almost all printing is issued 
as an advertisement and that the essen- 
tials of goud display must not be sacri- 
ficed for artistic effect merely. Hence 
the result aimed at should be to bring 
out the important features in a “*‘ tell- 
ing ” and pleasing way. 

At the present day much time and 
money is spent in the writing of circu- 
lars, booklets and catalogues, and in 
order that the results shall be a success 
the matter must be put before the pro- 
spective reader in such form as tocom- 
mand his attention by its pleasing and 
impressive appearance. 

I saw a booklet recently issued by a 
prominent furniture house in this city 
that is a good example of how money 
can be squandered in advertising. It 
was evidently written by an expert— 
and well written ; but the printing was 
a failure of the worst kind; the ar- 
rangement of the type was bad; the 
presswork worse, if possible ; the pa- 
‘ per was common ; and there was not a 
single feature about the whole job that 
would induce any one even to handle 
it. I had the curiosity to learn how it 
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was that a house could be induced to 
use such work, and found that the job 
was given to a printer to work off a 
debt ; I am satisfied it would have been 
wiser to have destroyed the entire edi- 
tion and paid for a better one. The 
newspaper advertisements of this house 
request people to send for their booklet 
—and acting asa representative I do 
not think the appearance of that booklet 
will influence much business ; still they 
have, no doubt, paid a good price for 
the writing and are daily spending 
money for newspaper space calling at- 
tention to it. The investment of a few 
dollars more would have made it a suc- 
cess. 
> 
OVER AGE. 
SrouGuTon, Mass., Oct. 20, 1894. 

Editor of PRintEKs’ INK: 

In your last issue, page 642, you reproduce 
an advertisement, with the statement that it 
has been “*running continuously for over a 
year.’’ While that may be hard to believe, I 
can more than match it. Some years ago I 
purchased a weekly paper in one of the most 
enterprising cities of New England, My 
business manager at once began to look up 
the advertising patrons. There was one ac- 
vertisement beginning ‘‘New Store, New 
Goods,” which tock up one inch, It was a 
grocery advertisement. Upon looking up the 
advertiser, we found that his business had 
run continuously without change for twen- 
ty-two years, and that he and my predecessor 
who published the paper had hada running 
account all that time without a settlement, 

I think this ** beats the record.” 

A, M. BripGMan, 





UNCOMMON IN TOLEDO. 
H. S. Wacsrince & Co, ' 
To.epo, O., Oct. 19, 1894. f 
Editor of Printens’ Ink: 

I inclose an advertisement clipped from 
Wednesday’s Blade, which I think is quite 
out of the general order of things. It is the 
first time I ever heard of a “‘ bachelor without 
children.” 





WANTED—tThe acquaintance of some 
middle-aged lady of good address ; German or 
French preferred ; I am a bachelor with no 
children. D 53, care Blade. 


A, Van Driesen, 





-- 


IT’S GETTING TO BE QUITE COMMON 
NOW. 


Tue WoopLawn CEMETERY ) 
ASSOCIATION, - 
To.epo, O., Oct. 12, 1894. \ 
Editor of Printers’ LINK : 
The Blade of this city is printing, as ear 


pieces, quotations from Printers’ INK. 
A. Van DrigsEn. 
AND DO. 
You may praise, you may censure the “ad” 
if you wiil, 
But the proofs of its profit willcling to it still. 
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COMBINATIONS AGAINST ADVERTISING 
ARE SPREADING. 
Detroit, Mich., Oct. 22, 1894. 
liter of Pamrans’ Ink: 
* * * 

F he tine dailies have signed a contract 

to do any advertising outside the State or 

VW, * * + * * 

P. MorGan. 
nn ee 
COME TO STAY. 
i —— Weekly, published at Ipava, 
Vol. No. 11), publishes this startling 
neanbaleas 
Parer Srops WHEN 
Time Expires, 
>> 
Tue episode of. Mr. Straus’ nomination 
d withdrawal wili leave one vaJuab!e lesson 
the minds of calculating politicians and an 
servant public, ‘Ihe lesson is this: ‘That 
e great newspapers of New York, the jour- 
s of circulation and character, cannot be 
fluenced through their counting-rooms in 
eir duty to the people. 

One of the reasons for Mr. Straus’ nomi- 

lion by the Tammany committee, as plain- 

stated by those who advocated it, was that 
1¢ firms of which he is a member are among 
ie largest advertisers in the city. It was 
pposed by these shallow schemers that this 

a: t would secure the support, or at least the 
silence, of the majority of the newspapers. 
How little they know of the forces which 

ntrol the press was shown by the fact that 

not one of the newspapers in which Mr, 
Suaus is a large advertiser supported his 
election or refrained from pointing out the 
reasons that required his defeat.—New York 
llorld. 
a 
AN ANNOUNCETIENT. 

Madam Mays wishes to announce to the read- 
ers of the WorLD that she is called abroad to 
treat Ro yalty. and those who wish to consult 
her and see the old lady with wrinkles removed 
from half of the face can do so by calling at 
parlors, 54 West 23d st. Small-pox pittings and 
all blemishes removed at once. 








—Advertisement in N. Y. World. 
peace aes ~ niesadesaise 

Frank A, Munsey, the proprietor of Mun- 
sev's Magazine, only a few years ago was an 

perative in the Worombo woolen mill at 
I isbon Falls, Me. He began his journalistic 
work by sending to the Lewiston Journal 
items of village gossip from Lisbon Falls,— 
American Newsman, 


Mr. Atrrep S. Porter, who has until 
lately been associated with Mast, Crowell & 
Kirkpatrick, of Springfield, O., is now busi- 
ness manager of the 7p/edo Commercial, 


Ir is preserving time ; but the best ‘‘art 
preservative”’ is that which makes j jams in the 
st res—by advertising.— Washington (N. F.) 

far. 

——es* 

THERE are associations of newspapers 
whose avowed object is protection against 
advertisers.—Fourth Estate. 


Classified Advertisements. 


Advertisements under this head, two peau 


without display, 25 centsa line Mw 
handed in one week in advance. 


WANTS. 
(00D HOUSEKEEPING. Ads. 


¢ M OOD HOUSEKEEPING. Ads. 
GUNBEAMS, FOR THE LITTLE FOLKS. 


$3 Ti 


DS. dine, X MAGAZINE, 200,000. 





‘AMS VICK’S MAGAZINE, 200,000. $8 Times 





DS. VICK’S MAGAZINE, 200,000. 38 Times 





APS, NICK'S, MAGAZINE, 200,000. $8 Times 





Ts ST. Ry ae wants your 
and Ceserves 1 


LL values Cotumbiar etam petoronpt it 2c.) want- 
ed. CRITTENDEN & BOR , Detroit. 


W ANTED—Lists female agents ; west of Mis- 
ie 3 = 2 refe : give e full particu- 
lars. H. MONR Ju, Denver, Sol 
Moke newspaper men to know the saving of 
a —_ labor — nner caused woe prep- 
ara’ ion of copy on the mington writer. 
327 Broadway, New York. ” 


DVERTISING solicitor will devote one-half of 
his time to the work of obtaining New York 
erie Ba for one a gg paper. Ad 





care Printers’ In 


‘HE LUTHERAN EVANGELIST, Dayton, 0 
wants advertisers of good thin, , and ad: 
vertisers of good things need the LUTHERAN 
EVANGELIST. w rates—large returns. 


\ E want good men in every town to issue 

holiday special sheets. e —— them 
all or printed at lowest prices. Sample 
© samp. SYNDICATE PUB. CO., Al- 


user advertisements will be accepted 
Soden fm display) for the Year Book issue of 
vember 28) at 25 cents a line. 

600 pages. First edition guaran- 


PRINTERS’ INK ee 
Book of 2 about 
teed 20,000 copies. 


DVERTISING MANAGER WANTED—A West- 
ern magazine of large circulation wants a 
= class man to represent them 
anh Toaman who can secure a 
4 liberal arrangements w 
-C. CO., care Prin Printers’ Ink. 


= 7’ ANTED— General agent: agent in each city to han- 

die paper through newsdealers, newsboys, 
and look after advertising ; contains twice as 
much reading and illustrated matter ; sells for 
one half the price of others ; rates the lowest of 


all; inclose stam ie! ve ref- 
erences. THE IELUSTRATED rWEERLY, To- 
peka, Kansas. 


WP Anta — —All etd mage who use religious 
or family 

dianapolis, Ind., 

print and mail 75,000 copies of December, 18%, is 

sue, and each month a ay 60 cents 

per agate line, with disc ts. Write for full 

ee ulars to J. oe NRY. "RIGOUR, Manager, 11 

Abbect B 


‘| ‘HE advertiser intends to start with 1895 a mew 

monthly paper which will appeal to those 
who can spend money. will be the size of 
the Youth's Companion. Each issue will be at 
least 5,000 copies, and every attempt will be made 
to secure a larger circulation. The back page will 
be sold one year for $1,000. For further par- 
ticulars address “X.,’’ care Printers 


a= to find men who have both money and 

I want to cure them free with my 

veal’ dyspepsia cure. Then I want them 

to take a moneyed interest in my cure and help 

to form a company to push the sale of it. Idon’t 

want answers from anybody unless they come in 

good faith. I have the best dyspepsia cure in 
the world. “B. B.,” care Printers’ Ink. 


AX 





American gentleman of fifteen years’ ex- 
perience as managing owner of printing 
and lithographing business would like to form 
connections with an Eastern house in those or 
kind lines to represent them in Lang od and 
Spanish America; specks and writes = 
fluently ; will be at liberty in pring of 
highest references, Address“B.,” 
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Wy ANTED Small half-tone cuts. Send proo! 
and prices. DUPORT, North Elm St., Prone 


field, Mass. 
N NOTICE TO 
PUBLISHERS oo. PAPERS 
and magazines. Wouldn’ artistic 
or cover design im; 
er pe ee and ai 
id ad oe, contracts! Sketch os on ap- 
“full partic if not accepted. “s id co 


our 


] F wets a business is within a radius of 

pie rising done, ts wil be to 3 “inter. 

lece of prin ne, i ‘© your inter- 

to call on us in rson. We have our sam- 

you = look them over 
readily, and we could discuss th 
rive at a conclusion oe 

a, give sufficient ins 


required, 80 
without loss of time ‘in n letter. writing. 
willing to do the writing, but want to save —_ 
time as well as our own unnecessary ¢ 
Rondence, Yours for High Grade Printing, 
E LOTUS PRESS, 140 Wes 140 West 23d St., N. Y. City. 


WANT your business ear. Have contracted 
with the author to publish a subscription 
book which every Ch minister in this and 
fore lands is certain to most earnestly com- 
mend from his pulpit as being in importan 
second to only the Bible. cages in all denom- 
inations who have seen manuscri ~~ 8a) 
“There is nothing ed it Y me is boun sell 
by the million I" net ce will b be 
more than $5 annua) be invested 
in the business. I w: rer and other 
Phe gosnnes pe pepitions.conscientious ~_ rog ress- 
ive ies able to invest } Sie 0 $100 to be 
as This be the AF — a. ofa 
purely co-operative business now inco: 
Shick, will ultimately empioy many t 
aye h of whom, by being a capitalist of 
he concern, will double his former income. 
Write for ape all w. o believe in co- 
operation—th eeu solution of the capital and 
labor question. 8. 8. WOOD, 126 West 6ist St., 
New York. 


yy: so 


ly for tach $i to 


—— | 


SUPPLIES. 
V 1CK’S MAGAZINE supplies customers. 


V ICK’S MAGAZINE supplies customers. 
yrs MAGAZINE supplies customers 
af ICK’S MAGAZINE supplies customers. 


yan BIBBER'S 
Printers’ Rollers. 


INC for ehing. BRUCE & COOK, 190 Water 
r 


St., New 


DVERTISING sup} plies bi business when noth- 
ing else will ST, NICHOLAS, 


TEW ERA ress; Gordon movement ; cyl- 
inder d hen a JONES & CO. pana 


’ — 5 PAPER is printed with i ufac 
wt the W. D. WILSON PRINTING INK 
Co., ed, 10 Spruce St., New York. Special prices 
to cash buyers. 


“NIRCULAR letters 7? roduced and addresses 
/ inserted $7.59 per M. re om can are 
tell it from genuine ty} iicage ing. G. 
WYE, Masonic Temple, C 


DSeokman Been ERS-— M. Plummer & Co., 45 
t., N. Y., sell every kind of paper 
ie and publishers at lowest prices. 

Full xe reenter of Printers’ Ink. 


Be than typewritten gy 000 fac- 
simile letters, size Sent as gee in your 
own handwritin; g, on well-finis Fred paper, 
LANDON PTG. Co., Columbus, Ohio. 
be LECTROTYPE CABINETS. Advertisers use 
4 them to: — cuts. Dust-tight and vermin- 
. Various sizes. Price lists supplied. 
[EBER WELLS, 157 William St., New York. 


LASSIFIED advertisements will be accepted 
(without display) for the Year Book issue of 
Printers’ INK ro 28) at 25 — a line. 
Book of about 600 ion guaran- 


teed 20,000 c spies. 


PRINTERS’ INK. 


revolving rubber 


39 39 Gating stamp.» Brints al = the = yee 


Ans’d ” Paid, ”» he’ yd, » 9 LF} ” D. tr 
wane a 78 Reade St., N. Y. 


87 WILLIAM ST., N. Y.—We 
=. tigraph Process, 


Aa 
given 


ADVERTISING MEDIA. 
T= YANK, Boston, Mass., 60,000 monthly. 


MERICAN HOME JOURNAL, Easton, Pa. 
cire. monthly. 5c. a line. a id "4 


5,000 | ge haysrend ERICAN OME jOURNAL. 


wt GUIDE. Mailed on receipt of 
ANLEY DAY, New Market, N. J. 


baa DEALER’S MAGAZINE. i? 
for adv. rates and copy. 78 Reade St., N. Y. 


Ig COVER the State of Indiana. 13 leading dai 
lies. FRANK 8. GRAY, 12 Tribune Bldg., N.Y. 


Tse OPTICIAN AND seat 96 Maiden 
»N.Y. Ap good for 


careful ‘odvertices.” 


NY advertising in PRINTERS’ INK 
amount of $10 is entitled to receive 
the At... for one year. 


OMINION Newspaper paper List (60 week] 
I Sworn circulation — CANADA Raby 
PRINT CO., Hamilton, Ont 

| ge us a line and we will ns 7. ws ace te 


Fy ar business RICAN 
HOMEJOU NAL, Easton, 


A DVERTISERS - Only 10 cents per line ; circu- 
lation 20,000, Best medium on earth. CKIPE’S 
MMERCIAL REPORTER, Marion, Ind. 


PVTS. placed in each of 140 local weeklies ; 
75c. a line a week. Only one electrotype 
needed. UNION CO., 15 Vandewater St., N. Y. 


Ts METROPOLITAN AND RURAL HOME, 
N.Y., an a and family journal, is- 
sues over 500, monthly. | It pays advertisers. 


r ee. HEARTHSTONE. 285 285 Broadway, N. Y. 

ee pe -in-advance circulation of any 
cue mont in the United States. Send for 
rates and sample copy. 


DVERTISING in newspapers of “known cir- 
i culation ” means “ BUSINESS.” For partic 
ulars address A. FRANK RICHARDSON, Tribune 
Bidg., N. Y. Chamber of Commerce, Chicago. 


‘'LASSIFIED advertisements will be accepted 
(without ise (Ne ay) for the Year Book issue of 
PRINTERS’ I 


= = ovember Pa, ———— a line. 
Book of abou pages. ion guaran- 
teed 20,000 copies. 


6é your a pay r isa hustler for orders.” —J. J. 
is refers to PARK’S FLORAL MaG- 
AZINE. The ‘publisher guarantees 125,000 circula- 
tion each month. Advertising office, 517 Temple 
Court, New York City. C.E. Cc. E. ELLIS, Manager. 


ey with December issue, the Na- 
/ TIONA IBYTERIAN will prove its oo 
tion. Remember. 75,000 each —_— Sor sam eee, 
cents per line, with discoun 
particulars. Address J. HENRY Rigou ¥ 
ager, 11 Abbett Buildi nd. 


"53 religions journal in in the a States 

bled its circulation — May 1, . 
That é Sane is the LUTHERAN ANGELIST, 
lished weekly at Dayton, Ohio. Adveriieing 
ra’ and cisculation statement furnished o 
application to THE LUTHERAN EVANGEL IST 
= ° oe N. Rupley, Business Manager, Day- 

mn, io 


Pct te omer PAPERS—I am special agent for 
] the official and leading paners of the = 
rious fraternal orders. om = 
18 of the best papers, will cost $25. <i 9 fur 
jay Ay on = “sks of Masonic, Royal A 
ae of Pythias and all oth. 
card. G 


um, A. O. 
ersof this cla ft for I 
8. KRANTZ, § »ecial 4 gent, oe We lath 8t., N. Y. 








h, one time. 





PRINTERS’ INK. 


PREMIUMS. 

ICK’S MAGAZINE is an attractive 
V premium. Se Times Bt , N.Y. 

7TICK’S MAGAZINE 000) is an attractive 
\ premium. $e Times Building, N.Y. 

V ICK’S MAGAZINE (200,000) is an attractive 
premium. 38 Times Building, N. Y. 

v= BAGAaEs pt ag sor A is an attractive 
remium. N.Y. 

O's catalogue be SE ee eee HOME 
MPANY, 142 W 142 Worth 8t., NewYork. 
ce NICHOLAS celebrates his sounty ore 
so successf that | Page 


the f -Li— number is all all sold. 


| be — opner BOOKS-—If you you ‘omen to use holiday 

ks or Te the of any kind as premiums, 
send to OGILVIE ae See, a7 Rose St., Now 
York, for particulars. 


C¥ (without advert ts will be accepted 

MO pues ‘tor tne the 3 Year Book issue of 

ber =e at 25 cents a line. 

Book ook of 8 mb 60 First edition guaran- 
teed 20,000 co; 


birth- 
edition of 


] RIBTING S a is 100 per cent better than that 
of another house is worth 100 per cent 

more. If the difference in price is less than 100 

yer cent the customer is so much ahead. (That’s 

his poe qanether reason in AY + pez to to 

cong oper 'HE LOTUS PRESS 

St., 


ADVERTISING NOVELTIES. 
QUNBEAMS, FOR THE LITTLE FOLKS. 
ADVERTISING rates invariable in ST. NICA- 


VwEs MAGAZINE pays Sabiems novelty 
advertisers. None others taken. 
TICK’S MAGAZINE pays Arst-clas novelty 
advertisers. None o' ers taken 
TICK’S MAGAZINE pays = fretclass novelty 
advertisers. None o' vers taken. 
yick’s MAGAZINE pays fretclass novelty 
advertisers. None 0 
| hae a pe INDEPENDENT, Edinboro, 
Leading school week], 
| oe ae any business or nae rise. Sub- 
stantial. NAT. ACC’T FILECO., ont, O. 
OR the purpose inviting announcements 
Kot ‘Advertising Novelties. “likely to benefit 
reader as well as advertiser, 4 lines will be in- 
serted under this head once "tor one dollar. 


( YLASSIFIED advertisements will be accepted 
(without display) for the Year Book issue of 
ov ann ~s at 25 cents a line. 
tion guaran- 


PRINTERS’ INK ( 
Book of about 600 
000 copies 


—_- + -—____ 
SPECIAL WRITING. 


Di be “Helge sigetiat my of my,“ 0d. —. 
ments. = T. HAMMOND, Newport, R. 


( ‘\LASSIFIED advertisements will be orateg 
tn oven for the Year Book issue of 

ovember * at % cents a line. 
First edition guaran- 


It’s all 
: ceed 


Book on Sout $00 
teed — 





+>, 


ADVERTISING AGENCIES. 
A LL take ads for VICK’S. 
4 


A LL take ads for VICK’S. 
A LL take ads for VICK’S. 
a 
A LL take ads for VICK’S. 
AM indorse ST. NICHOLAS. 
GQ UNBEAMS, FOR THE LITTLE FOLK& 
Aon know GOOD HOUSEKEEPING. 


735 
AGENCIES know GOOD HOUSEKEEPING. 


Gs EO. »§ Se a agent for 


QTANLEY DAY, New ew Market, N. J. ApvERTis- 
ER’S GUIDE, 5c. a year. aes mailed a 


YEARS’ experience in newspaper adve: 
25 ing. GEO. W. PLACE, 62 Broadway, WY. 


100 Fietcner abv, AGENCY. Clevdana.o. 
|* ‘ou bap the to advertise an 

ew write to the GEO. 

ING 'CO., 10 Spruce ening New York. 


ees Rowspeper Ae it HICKS, verte Agency. 
asenna Bt ow Tork. 


re you are considscing a way to better Torr 
usiness, Dodd’s Py nme o Lamy Jay a ‘lp 
you Doda’ methods are right 


\ E keep our old friends, and 7 A} 4 
ones. Advertisers who way 
ye the public had bet had 


Cusss aden advertinemen its will be ae 
, wanes 4 for o Year Book issue of 
ovember 28) at 25 cents a line. 
Book of about: 600 pages. edition guaran- 
,000 copies. 
, ae INTER-STATE ADVERTISING AGENCY, 
Kansas Mo., offers advertisers 
pa 
e 


of pu’ 
ter write 


nod arvies di senionaen > forme for Western 
a We prove an iain If you wish 
nter this field, write to us. 
—_——_+oo—_—_——— 
ELECTROTYPES. 


yes MAGAZINE, N. Y. Has all sorts of 
floral electrotypes. 


Vick’s MAGAZINE, N. Y. Has all sorts of 
floral electrotypes. 


7 1ICK’S MAGAZINE, x. Y. Has all sorts of 
floral e! lectroty pes 


yick’s MAGAZINE, N. Y. Has all sorts of 
floral electrotypes. 


toe f g-* - 1.50 and Fah ocd t our best half-tone saan om 
cuts at prices as surprisi 


wane i your wants. CHiCAGO PHOTO 
r: you are an advertiser ge r get Craske’s prices on 
electros. Work and prices best. 
CRASKE, 45 & 47 Rose St., New York. 
7 HE best ad can be spoiled by a poor platen. 
and also furnish electros. 
STON, Printers’ Ink Press, ‘Press, 10 Spruce bs nY 
its will be acce; aseapted 
y] AT me Gieplay) for the Year Book issue of 
vember 28) at 25 cents a line. 
Pome of Aa 5 600 pa; 
opies. 
H OW to make cuts. Do yo Do you wish to learn the 
art of photo-engraving in all its benmobest 
Zine ctchines for newspapers, etc.; 
book illustration co ick 7D for 
iculars. 78 Dear- 
born St., é 
prcrunss talk. to_select from 
at 2% cents aN y~ 
aig and send 4 cents 
for sam Use 
will pay wail pay? yon. m. CHICAGS 10 ‘PHORO ENGRAVING 
y a Lg a 
v ral advertisers 


VING CO., 185 Madison Madison St., Chicago. 
the 
can ask Johnston, of inters’ Ink. Address 
CHAS. 
We display ads so they will ote | e, 
2h "sddress Jou: 
( ‘LASSIFIED advertisemen 
ges. First edition guaran- 
teed 20,000 co; 
nalf-to - 
Penny for te for 
cago. 
le —— f 
a —, oe eer b ur 
Chicago. 
all- metal = = 


for ‘for agencies and A 


—_ re durable and saves more 
make. Our facilities 

‘and small orders at a low 
& CO., New Haven, Conn. 


Cx poe is preferred by advertisers be- 
/ cause it is 10 per cent chan: r than other 
apo cuts; it isso 


enable: _ to fill Is ul age an 
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MISCELLANEOUS. 
Ss NICHOLAS. 


Goor HOUSEKEEPING. Excellent. 

Goon HOUSEKEEPING. Excellent. 

QGUNBEAMS, FOR THE LITTLE FOLKS. 
vices MAGAZINE Al + 1—0= 200,000. 
yrs MAGAZINE Al + 1 —0— 200,000. 
yrKs MAGAZINE Al + 1 —0— 200,000. 
yicr’s MAGAZINE Al + 1— 0 — 200,000. 

{DUCATIONAL ‘INDEPENDENT, Edinboro, 


ng school chool weekly. 


[PyaLU Asie information to advertisers. Send 
10 cents to HL. GOODW, an Farmington, Me. 


END cabinet Photograph 2 35c. and receive 
St miniature photos. Par ty PAiRFIELD, Wind 
Te Persian Corn Cure never fails to cw 
e., 4°34 for free sample. M. COFIN, s32 W. 5 Bist 


Cu SSIFIED advertisements will be accepted 
pA . lay) for the Year Book is: issue of 


om 28) at 25 cents a line. 
Booker. of about 600 First’ edition guaran- 
teed 20,000 “<a 
Gare out t samples of of foods is not always 
possible ; best subst: for this euepeee 
illustra ted ‘catalogue, but the ca 
to be profitable. aPor ti 


-3 an 
should handsom 
kind, THE LOTUS PRESS. 140 W, 23d St. 


\ JE issue a circular about our small ae. 
which we are glad to send to any one. The 

cut, however, does not illustrate the Am well. 

We’ _— to send clock, when ge are —_- 


neat ‘send ——— eed —_, which, 
e way, is pre iow fora timepiece. H. 
PHELPS. Ansonia, Cor _ 





AE 
ADDRESSES AND ADDRESSING. 


S' NICHOLAS. 
CENTS F our sub. list ; gammed r, 
50 Teo DEMOCRAT, Albion, af 


“AB mega bought, “sold or exchanged ‘ig lot 
4 to rent, all kinds, either sex. SpvEaris. 
ERS’ LETTER BUREAU, 447 6th Ave., N. Y. 


(pL Anoms and Indian Territories; 40,000 

bona fide names with post-offices sapplied 

to rdvertisers for $5 cash. Address BOX 197 
Guthrie, 0. T. 


LASSIFIED advertisements will be accepted 

oe é display) for the Year Book issue of 

etm ag 28) at 25 cents a line. 

Book of A} om pes First edition guaran- 
teed 20,000 copies. 


142,00 


tise’ - ea pix 1, 
ments an 
Music, 36 Bromfield 
STREET CAR ADVERTISING, 
J OHNSON’S figures are never beaten. 


LETTERS for sale ; 88,000 of 1892 
; 36,000 of 1898 at $4; 18,000 


A. J. JOHNSON, 261 Broadway, New York City. 


wet FERREE, Fi First National Bank 
Big. Toobin N. J. 


OR Street Car Advertising, everywhere, 
GEO. W. LEWISCO., Girard Bldg. Pilil’a, Pa. 

5 te inducements for advertising on the ele- 
vated saiiwers | wo York, Brookiyn and 
street cars eve’ Rates and 0 al 
sketches free. SOHN BR BROS., Temple Court, N. Y. 


PRINTERS’ INK. 


wv advertisements will be accepted 
lay) for the Year Book issue of 


— Puuvrans’ Ix ‘ 00 pages. 28) at ie ce 
Book of a! -- First ion guaran- 
teed 20,000 co 


> 


TO LET. 
ys, Boston. Space. 


yrs MAGAZINE. Space. 


V ICK’S MAGAZINE. Space. 


yrs MAGAZINE. Space. 


Vick’s MAGAZINE. Space. 


ADVERTISING space in ST, NICHOLAS. 


00D HOUSEKEEPING. Bynes. 
X¥ 6H. P. HUBBARD, tD, Mer., 3 38 es Bldg., N. 


G°??, HOUSEKEEPING. Space. 
H. P. HUBBARD, Mer., 38 Times Bidg., N.Y. 


C= FIED advertisements will be prcented 
ES dis" lay) for the Year Book issue of 

INK Govemsner 28) at 25 cents a line. 
Book of 2 about 600 pages. First edition guaran- 
teed 20,000 copies. 





BOOKS. 


1,00 8-PAGE booklets, ts, $10. printed in two 
1, colors. UHLER BROS.,Charleston, Ill. 


LD books bought and sol and sold. Send stamp for 
list. paeen- J.CRA RAWFORD, 312 North 
7th St., St. Louis, M 


7) NCY. BRIT., Peale 3 $45, 25 vols, set with Am. 
Rev. and Add. for $25, new. WALTER 

MAYER, Montfort, Wis. 
¢6¢ @MALL TALK ABOUT BUSINESS?” A 
banker’s business helps for men & women. 


¢¢ @MALL TALK ABOUT BUSINESS” guides 

oe to Seance safety. Paper 40c.,cloth 
75c. Our catchy booklet tells about it and mailed 
free. FREMONT PUBLISHING Cco., Weaent, oO. 


Avene SIGNALS, a manual of practical 
ints for general advertisers. ice, by 
mail, 7) cents. Address PRINTERS’ INK, 10 
Spruce St., New York. 
(UASSIFIED advertisements will be accepted 
nr & ove for the Year Book issue of 
InK (November 28) at 25 cents a line. 
Book of a pages. First ition guaran- 
20,000 co 
6é jTEES ae JOURNALISM” — A book on 
hich advertisérs are _— money. 
You do" the advertising, we do the 
dis ; best credentials EDWIN L: SHUMAN, 161 
Dearborn St., Chicago. 


42> 
+o 


BILLPOSTING AND DISTRIBUTING. 
yurs 200,000 beats billposting, coz it’s per 
manent. 





Vicks 2 200,000 beats billposting, coz it’s per- 


y=* 200 beats billpo billposting, coz it’s per- 
manen 


Baga = zn beats billpo: billposting, coz it’s per- 


c. amen, p aavertiaing: Geeeator, So 
« Western Ave., Springfield, O 


R. = ig JOHNSTON, advertising ee 
531 Franklin Ave., St. Louis, Mo. 


(uassire advertisements will be accepted 
(without display) for the Year Book issue of 
PRINTERS’ INK ( — 28) at 25 cents a line. 

Book of about 600 First ition guaran- 

teed 20,000 —_—- 


GAMPLES and circulars—any kind—distrib- 
uted through an organized — force of 
0. 
rH AM, 
N.Y. 


6,000 members. wear ood ore 
Part 


rood results 
0-OPERATIVE aDV. a 447 6th Ave., 





PRINTERS’ INK. 


FOR SALE. 
ADVEBTIING space in ST. NICHOLAS. 
UYER for two eli jialties. A. B. 
By bobok, Manchester, 8. 
$3.50 WWwomdns work, 
ING space in Sadie LUTHERAN - 
A Pgauis, Da fh Ohio. Rates low. 


copies poe. 
Athens, Ga. 


pe SALE —Complete news newspaper and ry 

I Giant; birgain’, Babcock eylinder, Peeriew ps 
id other 

type separately. mgt as a HOY TIMESCO. Le toy.NY, 
‘\LASSIFIED advertisements will be accepted 

C (without display) for the Year Book issue of 

PRINTERS’ InK (November 28} at 25 cents a line. 

Book of about 600 . First edition guaran- 

20,900 copies. 


N OPPORTUNITY-—-For TY—-For sale, a half or whole 
A* interest in a good evening daily in a city of 
17,000; only eveni daily ; one other mo 
saper ; two hund: miles south of Washington 
PAPET st vireos “ARTHUR,” care Printers’ Ink. 


N EWSPAPER FOR SALE—A good Republican 
i‘ newspaper plant in a live Indiana town, do- 
ing a business of $3,500 a year, at a creat ba 
Established = ) anes, power resses, —_ and 
everythin, Sa Ee good 
notes vy offered soon. ‘Address “Cl4,” 
LORD & TH MAS, Chicago, Il. 


hee SALE— A $6,000 00 job pls plant in a southwest 

Texas city of 10, inhabitants. Babcock 
standaro cylinder, power r cutter, two Gor- 

ners, all = by S-horse <«lectric motor, 

Hickoe! e, etc.,etc. One of the 
most t.--, and w well arranged job plants of 
its size anywhere ; gross receipts average #7; 
per annum; have contract to print evening 
daily at 960 per y For a Northern printer 
of means, in poor Jheaith, this is an opening for 
im Ice rarely forms here, the climate is salu- 
brious, pane the —s aneengr tbh — resort for those 

suffering from ve monary Good rea 
sons for selli aaa “PRINTING HOUSE, - 
care Printers’ 


os 


NEWSPAPER INSURANCE. 


NSURE present and future business by using 
ST. NICHOLAS. 


we 2 YANK, Boston, Mass., wards off business 
eath. 60,000 monthly. 


( #. FIED advertisements will be accepted 

(without ss for the Year Book issue of 
Printers’ INK (November 28) at 25 cents a line. 
Book of about 600 pages.- First edition guaran 
teed 20,000 copies 





PRINTERS. 
yas BIBBER'S 
Printers’ Rollers. 
p=ees of the highest quality ; 
ust as. We oo the presswork on nt- 
ers’ Ink an ne. Is yours as well 
done? FERRIS SBR Ie, 390090 Pearl st., N. ¥. City. 


rices 





ILLUSTRATORS A ND ILLUSTRATIONS. 
Ss" NICHOLAS. 


[Ok magazine illustrations, H. SENIOR & CO. 
10 Spruce St., N. Y. 
QOLID TYPE talks in GOOD HOUSEKEEPING. 
* Illustrated ads show excellent. 
QOLID TYPE talks in GOOD HOUSEKFEPFING. 
.) Illustrated ads show excellent. 
LLUSTR'’D features for newspepers and advrs. 
HARPER ILLUSTRATING SYN., Columbus,O, 
I ANDSOME illustrations and initials for —y 4 
gg —— and eral Colmer AE; 
cuts Sree ry! ERI 


PN IL ILLUSTR RATING CO. N co., “i Newark, N 


GQ OMETHING the matter with your ads, A few 
old ones from you and I'll submit 5 or 10 neat, 
catchy sketches that'll freshen up the new ones. 

R. L. WILLIAMS, 152 Loan & Trust BI’g, Wash.,D.C. 
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D¥iitscrations, ‘LU, 7 Warren StsN.Y. 
(LASSIFIED ad 


(without 
y INK 
= of about 
20,000 copies. 


vertisements will be 
) for the Year Book issue of 
ovem! 28) at 25 cents a line. 
edition guaran 


puocnessive merchants, we 

<p ae scheme for local => yet 
devised for large retail trade. Wf Wy will take 
the trouble to erite us we will prove it to your 
satisfaction. GRIFFITB, AXT' Le CaDY CO., 
Holyoke, Mass. 


L* ella it shows ond tt It} oi dE ou ws wo ~ 


f the 
results Fo saes aesa 
out succeesfal ad advertisers, let 


us se! —- 
Sometion: HARPER ILLUSTRATING TRL 
CATE, Columbus, O. 


ju as 
ey to a Kaew 
~~ | 


ADVERTISEMENT CONSTRUCTORS. 
BP**- Ads. 





St NICHOLAS. 


V ICK'S MAGAZINE’S own artist will make 
special designs for advertisers. 


y ICs MAGAZINE’S own artist will make 
special designs for advertisers. 


V ICK’S MAGAZINE’S own artist b wR make 
special designs for advertisers. 


,ICK’S MAGAZINE'S own artist will make 
special! designs for advertisers. 


) EAT, sensible ede. made ; moderate prices. 
. O. Box 2208, : Y. City. 


IN Bs CURRAN, P. O. Bo 
USINESS literature—interested t ume all 
details of writing and on Ay “CLIFTON 
WADY, Somerville (Boston), Mass. 
ws ORE, 2115 West Norris St., Philadel- 
phia, Expert critic of advertisements 
17 years’ cxpri My charges moderate. Write 
for partic 
7 E have turned out more ads and better ones 
than any other house in the business. WM. 
JOHNSTON anager Ink Press, 16 
Spruce St., New York. 
jf ro wares you constant 
‘olks will buy them—bu: 
Advertising j 
man Building, 


Ate I have made a specialt of writ. 
ing See right, oll ie advts. for print- 

ers- chiefly small rs that can 

made econountonily. WRI ER. Bor 1 1975, Boston. 


CUSED advertisements will be acce accepted 
ia pee) for the Year Book issue of 
NK 
Book of about 600 
teed 20,000 copies. 


1 3 YEARS ago I wrote my f 


nters’ 


(ITH, Cod- 


y and bu: 
les written. ELS 
m, Mass. 


ovember =» at 2% cents a line. 
600 pages. First edition guaran- 


first ad ; past 5yrsin 
business for myself, f. spending ph bee 
annually in publicity. I have some expe 
and a few y hairs, WhatI say jires confi- 
dence! t I do brit results! Write if inter- 
. GEO. A. BERR KRY, 919 Locust St., St. Louis. 


\ ECHANICAL ads are harder to write than 
‘ = other, except, may be, medical ads. I 
aunt oe for ve on technical 1 subjects. 

wo 3 to 
plain English. Medical ry same price. Know 
something of ee ills and cures. Stamps for 
samples. W. BRETT, 261 tETT, 261 Broadway, N.Y. 


I you want a «busine eee 
—* a a =e ‘ener, 
vei ing rhymes. 
They 7 will make the Bt buy, 
For i catch the public eye. 
Proo! this : you’ve read these lines. 
°'STEV ENSON. Box 1802, N N. Y. City. 
‘(HE best argument I have for my work is 
what other people say about it. I’m not an 
expert or a doctor ora cian. I simply write 
pan he = ee generally the kind that proves 
profitable aes and ——— ads for news- 
} write and illustrate 
4 of monk forastamp. W, 
"361 Broadway, N. Y. 


nce 





pon ge mel 
BRE 
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“é wie geal, have mo: to burn. vy sales 
ad thirty oliars 
on the mia said a client Aan had Ay using 
my ads. What does that prove! Simply tnat 
the goods were right and were presen to the 
right People | roe right way. I vm a1, roe. 
all [ on er pretend 
STAN’ DIXEY, Writer of Advertising, $6 World 
Buil , New York. 


speciality ; $5 per half dozen 
er ; 5 years at writing ads for 
ouse is my pom 17 years 
_ PE gnageenn ee was my education. 
ite betier ads on my my specialty than nine- 

tenths of the Compares,” bean now quali- 
ties, brands and — = at a. Catalogues 
and price lists GEO. L. 
MITCHELL, 14 North Fifth St, Philadelphia: 


\ ’ HEN I understand your wares fully and the 

nature of the mediums you're going into, 
lam confident I can mix the catchy qualities in 
a manner e an effective Don’t expect 
a good ad unless you Ses plenty ‘of pointers to 
work on. I can” e bricks of straw—can't 
dad unless you furnish facts to go 
into it ‘ell me “—— ‘ou want and I’ll rurnish 
figures. JED SCA RO, Box 63, Station W, 
Brooklyn, N. 


N his “ad” in PRINTERS’ INK recentl , Charles 

Austin Ba : ani & pas s all done 

by Printers’ Ink P: Nathan ape haca 
tus Press. 





G ROCERY ads 
Check with o; 
groce 


mold a 


Press an 
I consider these tee the best prin 

in New oo “a rs’ Ink Press be aad may to 
do Plain, Straightforwari Printin 
ta ¢ ad is ‘is inserted by THE LOTUS —, 140 





St. shows so 
clearly the the > Particular class of work cae. by 


PRINTERS’ INK.. 


NEWSPAPERS 
ano PERIODICALS. 


Advertisements under thie hes this head, two lines or more 
without lay, 25 cents a line With dis 
play or black faced type the price is 
50 cents aline. Must be handed 
in one week in advance. 


CALIFORNIA. 


} AE. tae — TIMES—Southern California's 


CONNECTICUT. 


THE UNION, 
o—_ port, =. 


Daily kly 3,500. 
Western heme “UNIONS.” covered by the 

















New York resentative, 620 
Vanderbilt Blag. THE UNIO PUBLISH ina 
.» Bridgeport, Conn. 


THE TWO HERALDS. 


WATERBURY SUNDAY HERALD. 
BRIDGEPORT SUNDAY HERALD, 


Every nook and corner in the Nutmeg State is 
— by coon Bans special! trains an ri pony 
expresses these rs are delivered Sunday 
morning all Seer  Comboctious. Special editions 
are sent into ford, New Haven, Meriden, 
Danbury and Ansonia. 
Combi d circulation. 80,000. 150,000 Readers. 








ws froumentty stand b our cust 8 
a when = Fe ti to 
leave RL. of gone ~ ay judgment. A 
successful piece of print must —_— to the 
Many—not merel: the ©! whims of one. Good 
print is our life-study, and we know more 
about it than the consumer who handles it occa- 
sionally, or even a majority of those who make 
a Pee ee toe of it. A trial order will convince the 
mane skeptical, and add a 
to our list. THE LOTUS 
St., N. Y. City. 


Eig often happens that a man sends me $5 or $10 
and says: “Please write a ads as you 
can afford for the money sent.” lice to get 
such customers. I generally do my best work 
for them, and send more for the money than they 
t. 1 feel like meeting such men more than 


rmanent customer 
BRESS, 140 West 23d 


advertisements and other detai! 
miss it, when plenty of data _ sent. BERT M. 
MOSES, Bo: 288, Broo poklyn, N. N.Y 


$20 I will furnish 13 br bright and attractive 
advertisements for retail line and in 
clude a suitable outline illustration. I have 
filled a number of orders for such - and every 
one has been highly sat ry. 
ber at 13 because that gives a weekly change for 
3months. Theads are attractive iss in 


j OR 


- oa pretiien ais ads that age one —_ in al- 

1 of Wri to bout it. 
CHARLES {USTIN BATES, Vanderbilt ‘Building, 
New York. 


qT WANT the important work of 
hi ors E Ly F eat oes to do it, 
= 10 it and care am ¥ ga iD lio 
am doing it every day. he best 
Sorat in America are m: 
are satisfied with what I do. 
am worth aeee © than I cost. My business is past 
the experimental stage. we “offer a certainty of 
work. Naturally I — I can serve my 
clients better than anybody else can—better than 
ey can serve themselves. I don’t promise 
miracles, but I give the best attention of a mind 
—_— trained in one line. I do nothing but 
plan ani rst-class 


repare advertising. I havea fi 
artist to ben me, and I have every ge ye Ae and 
convenience 
e 


adver- 


for agen the best w: = Ba 
t it is worth. My prices 
T than t those of any ro 
in PRINTERS’ INK. 


probably doing five times as a" work as ony 
oftnem. There is probably a m for these 
tain: . CHARLES AUSTIN BATES, ' Vanderbilt 
Luilding New York. 





THE HARTFORD TIMES. 
Wie O. Burr, Publisher. 
Rurvs H. JACKSON, Bus Manager. 
Daily— 12,500 circulation. 
The great advertising medium for reaching the 
Nutmeg State. 
Weekly—7,000 circulation. 


PERRY LUKENS, Jz., New York Representative, 
73 Tribune Building. a 


weency TIMES: Hartford, com. 


GEORGIA. 
That is what 


1 10,000 Roe eons ~} f you want to 


h farmers of Ga. this is the medium, The JNO. 
BRATTON CO., 441 Equitable Bldg., Atlanta, Ga 


INDIANA. 
ye * - COURIER, a The leading 
Circulation, 


r-State pore mY} 
3,500. CHas. H. STEWART, pub. Write for rates. 
ae D°xt be woozy,” but enter a contract in 
the modernized N aTIONAL arraae AN, 
proved ; Get in before 
the rates advan ENRY RIGOUR, 
Indianapolis, Ind. 




















60 cents agate ~ ne. 
Manager, 11 Abbett Building, 1 


IOWA. 


r be TELEGRAPH, palaane,. Iowa, has more 
of the large and. aces advertisers of the 

country represented in its columns than any 

other paper ie Sine State. It will pay you. 


KANSAS. 


Pceate circulation na ge gh in — 10 

ts per line; lowest of an Nigh-c s il 

ae America. THE LLU STRATED 
WEERL ka, Kansas. 
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KENTUCKY. 
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MISSOURI. 





TOCK FARM, Lexington, reaches track sec- 


 retaries. Anything tosaytothem! 


MERICAN BAPTIST. Louisville. Est. 1879. Best 
\ adv. medium among colored people in South. 





LOUISIANA. 


\[0N PRESBYTERIAN, New Orleans, wkly cir. 
over Ala., Ark., Fla., La., Miss., Tenn., Tex 








MAINE. 


— END name for terms of aucticn of 30 inches of 
space in amounts to suit in Libby & Smith’s 
bination ot local weeklies, 4,250 circulation. 
We =a current mailing lists and corres: as 
eek last year to show growth. LIB 
SM ‘ITH. Portland, Me. 


BANGOR COMMERCIAL. 
J. P. Bass & ©o., 0., Publishers, Bangor, Me. 








Daily average, nearly 5,000 copies. 


Weekly average, over 16,000 copies. 


PERRY LUKENS, Jn., New York Representative, 
73 Tribune Building. 


MASSACHUSETTS. 


wos DERFUL !—Send 10c. to FRANK HARRI- 

' ON, Boston, Mass.,and see what you will get. 

}°8 “Rt »M 6 to 90 new advertisements ——_ 
very day in the 7 em Daily ENTERPRIS! 

( ‘irculation exceeds 7,000. 











et the 
RTNIGH 
] ROLD DES SLUR St. Louis, Mo. Est. 
1850, Circulation 33,000 Brings results. 


HE HOME CIRCLE. St. Louis, Mo , is the best 
advertising medium in the West 75,000 
th. 50c. per agate line Estab- 


Weey.s medjum—use the MEDICAL 





lished in 1880 





MONTANA. 
NACONDA STANDARD. Circulation three 


times greater than that of any other daily 
or Sunday paper in Montana: 10,000 copies daily. 


NEVADA. 


‘HE WEEKLY COURIER, Genoa. Six pages. 
All home print. Leads in Nevada. 














NEW JERSEY. 
THE EVENING JOURNAL, 


JERSEY CITY’S 
FAVORITE FAMILY PAPER. 
Circulation, - - - - (5, 

Advertisers find I(T PAYS! 


NEW YORK. 


=» ST NICHOLAS. 














N EW BEDFORD (Manas. ) JOURNAL. Daily aver- 
> age over 4, aol ‘Remember us when placing 
ads in 








MICHIGAN. 


l pETROIT SUNS, 118,000 weekly. 








D ETROIT SUNS, fe apie TO SUNDAY, 


TICK’S 200,000. 
V "East of Rockies, 184,519. 
V ICK’S 200,000, 
East of rock les. 184,519. 
Vy ICK’S 200, 
East of peckien, 184,519. 


Fact 





Fact 








Fact. 





vices 'S 200,000 
of Rockies, 184,519. Fact. 

"| HEE trial lines 25c. in Watertown (N. Y.) 
HERALD— 30,000 readers. 











circulation, 118,000, are profi 
‘ RAND RAPIDS DEMOCRAT, the ne - 
( ¥ per in Michigan, outside Detroit. 13,000 ly. 
roove ~A on RCULATION for 
40. 000 ex; Se. a Line. my copies 
ad proot of circulation 
“ONCE A MON Serer, "Mice. 
Dy ILLUSTRATED ae, ‘otce, bit 
SUNDAY SUN, 24,000. Adv i? tem: 
ple Court, New York Ci id press- 
room always open to inspection of advertisers 
or their representatives. 
R ) ESULTS— Advertise where you will get pay- 
Sy rns. Advertisers are well 
with the ILLUSTRATED and SUNDA SONS, 
office, 517 Temple 


Detroit, Mich. Advertisin a © 
Court, New York Cit Write for full particu- 


lars. Circulation, 1 000 weekly. 


MINNESOTA. 
\ INNEAPOLIS TIDENDE has the 
eulation of any Norwegian- 
in Minaesota. 


The Housekeeper, —— 
Polientt Pays Advertisers. 


A ppltention. 
l yoru TH. 
en to-day, 75, 
The most prosperous city nti the country. 
THE NEWS TRIBUNE 
IS ITS ONLY MORNING NEWSPAPER. 

Published every ‘day in t in the year. It is the 
leading and largest circulated newspaper at the 
head of the lakes. 

PERRY ‘Loxess, Jn., Eastern rs 

73 Tribune Building, N. 














rgest cir- 
paper 











r= any good business it will 
CHRISTIAN ADVOCATE, New 
T= NATIONAL PROVISIO 
meat & provision industries, 284 
T= LADIES’ WORLD 
Circulation Map 
ill interest you. 
8. H. MOORE & CO. ip — 1x 
New York, id it, “eogether 
ith an estimate on your advertisement. 
RaTE Low ! iz! 


A COMPARISON _—___———. 


During 1898 the New York EVENING 

POST contained 3 per cent more cash 

advertising than any other evening 

paper in New York, a visible concession 

to 4 superior value as an advertising 
um. 


THE HOUSEWIFE, 


81 Warren St., N. ¥. 
Circulation 75,000 Copies Monthly. 
Send for New Advertising Rates. 


THE CARTOONS in TEXAS 


SIFTINGS 
paintes in COLORS 
On and after October 27. 


to use THE 
City. 





organ 0 
isn 
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REDUCED TO 106. [)*WEERLY IWTELIIGENC Tin eee. 04 


GODEYS urs 
BIG INCREASE OF CIRCULATION. fore. "Best Best mediums for advertising 
Present Rates, 7c. per line. 


Send for rate card giving discounts. RHODE ISLAND. 


THE GODEY COMPANY, NEW YORK. 
_ ’ OME GUARD, Providence, R. I. ; cireulati 
The Leading Illustrated Paper of 50,000 ; paid up subscription list. ist 


America is 


LESLIE’S WEEKLY. SOUTH CAROLINA. 


. : . HE records of the office of Columbia. 
Every Live Advertiser recognizes South Carolina, show that THE STATE 


this fact and acts accordingly. jt ie, comes Seem So oles caer arr 
Send for Rates and Copies. : 

Witiam L, MILter, Advertising Manager, SOUTH DAKOTA. 
110 Fifth Ave., New York. DECULIAR PEOPLE—A great Western relig— 


ious journal, fora will insert a 1-inch 
our own price cash with order. 


WINTER RESORTS. * SULIAR PEOPLE, Lock Box 3, Aberdeen, SD. 


The best mediums in Albany through TEXAS. 
which to reach the class that patron- 


izes Winter Resorts, are the THE POST: Houston, TEXAS, 
Has a LARGER REGULAR ISSUE? THAN ANY 
a Tess ll H e ITF I DAILY IN TEXAS, and is so guaranteed by Kow- 
a 1894 Directory under . forfeit of #190. S C. 
AND 


ITH, Sole Agent Fore’ Advertising, 
New York and Chi cago. - 


SUNDAY PRESS. WASHINGTON. 


Delivered at more Homes than all the other P - 
Albany papers combined. 






































. 
GEATILE P.-1. 
RATES ON APPLICATION, & 





el WW EATILE TELEGRAPH 
N 
THE PRESS COMPANY, Albany, N.Y. GEATILE POST INTELLIGENCER. 
OHIO. SEATTLE TELEGRAPH, the leading 
tic daily north of San Franciszo, 
¥ NEWS is the only Sunday paper in Zanes- HE TYPOGRAPHICAL REVIEW reaches 
ville._Try it. T t pprinters in Oregon, Wash’n and British © 
LAncest cire’n of any Prohibition paper in 




















Benoow ann Haw ina, Sprit eer g Want to reach them! Box 1117. Beattie. 
nations »O-. QEATILE POST-INTELLIGEN 
| AYTON MORNING TIMES and ever s" vec et 
AN EWS. Combined cicculation 14,000 dai 
Y OURGSTOWS VINDICATOR, 7,800 daily, a 
weeny. Leading newspaper in Eastern Ohio. 

















On ious newspaper in the United Sta‘es - 
doubi 
r 


is the LUTWERAN EVANGELIST, Day- ae SPOKESMAN REVIEW 


dation SPo' 


*,HE = Grocer visite the grocers, and wax and HEVIEW. tive control morning 


ton, toned 





merchants Ohio, In past 
weetly. It 3 FI are not fn it, it will pay you to prise: Wischans ies teen on — 
TRISTATE GROCER CO., Toledo, O. will be the wonder of Western civili- 
all the beet t ouieat f Spo k: ied! want 
o! e Li oO ane anc ie vast 
OKLA HOMA. country tributary to it. ns 








*},HE GUTHRIE DAILY LEADER, the leadin; 


WISCONSIN. 


~ » = COPIES ave for the six mos. 
5,997 in 18%. EXCELSIOR, Milwaukee. 


W Cons AGRICULTURIST, Racine, Wis 
pat ene . "=o ireulation of any English paper 


CRANTON (Pa.) REPUBLICAN aot _ largest 
S circulation of any Scranton pa so. & CEN. AMERICA. 
PP UCATIONAL ISDEPENDENT. schol wkly. =" 
n ro, Pa. 

(TROULATION CLAIMS are useless when they S__ ANANSI WERT n. ——_ EXPENDED: Ie the inenl papers —ot 
ag eg a Sg os 
TER FS. oul n ie is an oO 

section of Seanaaivann Address WAL- convinced. eg TMENIOAN NEWSELEER 
ee & SPROUL, Chester, Pa. CO., 136 Liberty St., N. Y. 
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Publishers and others who appreciate the 
Winquestioned value of PRINTERS’ INK as an ad- 
vertising medium, and who intend to use it 
during 1895, do well to take note of the gain 
they may secure by closing their contracts now: 














viz., eight extra insertions free of cost. The 






service begins at once, but the service to be.} 






| paid for begins only on 


New Year’s Day. 


Oct. 31st, 1894. 
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A Possible Eight Is Now the Limit. 
Fnnosan090000 =SSSS=0S=s2 


-onaneermgay _anpnonaandado 


eens Ome ‘emerurns for 


Jersey Soe Jere) Ong Red 


BSeprember tb. furs year for <tgbt lines 
Veo tinder Roller 



































Tue Grirrita, AXTELL & Capy Co. , Holyvke, Mass., sent an order, 
ated October 5th, for six lines classified for 1895, at 
Mr. Paank Harrison, publisher of Frank Harrison’s Shorthand 
Magazine, of Boston, Mass. sont an order, dated October 9th, 
for two lines classified for 895, at 
“THE W AsHINGTON, D.C. EvENING STAR, sent an order, dated October 
10th, for one page, one year, at 


In consideration of these orders the firms named 
came in for eleven free insertions in 1894. 


On Thursday, October lith, The eB Coast Lists renewed their 
ne a = second Dage of Printers’ Ink (a special ee 
position) for the year a 500.00 
This will be the sixth vear that this compan has occupied this page. 
On Saturday, October 13th, Messrs. Carleton & Kissam, contractors 
for horse-car advertisements on 9,000 cars, contracted for 52 
insertions of a page advertisement in PRINTERS’ INK, at $5,200.00 


oD (9 (: 


On Fethe: , October 12th, Messrs. Bruce & Cook, 190 Water St., New 
‘sent an order for two lines classified, at 

On Fudar, October 12th, Chas. Wood Fassett, of St. Joseph, Mo., 
sent an order for two lines classified, for advertising the St. 
Louis Medical Brief and Medical porerme. amounting to.. 

On Saturday, October 13th, The National sioner of 284 Pearl 
St., New York, sent an order for two lines classified, at 

On Saturday, October 13th, the John Bratton Co., vertising 
agents of Atlanta, Ga.. sent an order for four lines classified, 
amounting to 





PRINTERS’ INK. 


On Tuesday, October 16th, the New York Sun sent an order for a 
full page (in a special ition) amounting to 

On Wednesday, October tith, the Typogra hhical Review, of Seattle, 
Wash., sent an order for three lines classified, amounting to. . 

On Wednesday, October 17th, the Educational Independent, of Edin- 
boro, Pa., sent an order for two lines classified, amounting to. 

On Wednesday, October 17th, the Tri-State Grocer, of Toledo, O., 
sent an order for four lines classified, amounting to 

On Thursday, October 18th, A. J. Crawford, of 312 N. 7th Street, St. 
Louis, Mo., sent an order for three lines classified, amounting 


to 

On Thursday, October 18th, E. L. Smith, an ad-smith of Boston, 
sent an order for four lines classified, amountin, 

On Thursday, October 18th, the Democrat, of Albion, 
order for two lines classified, amounting to 


In consideration of these orders the persons last 
named came in for ten free insertions, 


On Saturday, October 13th, the Recora, of Buchanan, Mich., sent 
an order for two lines classified, to run every other week, 
amounting to 

On Wednesday, October 17th, the Lincoln, Neb., Freie Presse-sent 
an order to run every other week, four lines classified, 
amounting to 

On Tuesday, October 16th, the Seattle, Wash., Post Intelligencer 
sent an order for a full page, every other week, amounting to. 

On Wednesday, October 24th, the New York Evening Post sent an 
order for a full page, to run every other week through the 
year 1895, amounting to 


These orders secured five free insertions in 1894. 


On Friday, Cctober 19th, Clifton Wady, Somerville, Mass., sent an 
order for 1895 for three lines classified, amounting to 

On Friday, October 19th, Stanley Day, New Market, N. J., sent an 
order for 1895 for two lines classitied, amounting to 

On Monday, October 22d, the Home Guard, of Providence, R. I., sent 
an order for 1895 for two lines classified, amounting to 

On Tuesday, October 23d, the Times, of Los Angeles, Cal., sent an 
order for 1895 for two lines classified, amounting to 

On Tuesday, October 23d, the Southwestern Presbyterian, of New 
Orleans, La., sent an order for 1895 for two lines classified, 
amounting to 

On Tuesday, October 23d, the Illustrated Weekly, of Topeka, Kans., 
sent an order for 1895 for advertisements, aggregating twelve 
lines, classified, amounting to 

On Tuesday, October 23d, Geo. A. Berry, of 919 Locust Street, St. 

uis, Mo., sent an order for 189% for six lines classified, 

amounting to 

On Tuesday, October 23d, H. L. Goodwin, publisher of Independent, 
of Farmington, Me., sent an order for 1895 for two lines clas- 
sified, amounting to seese 

On Wednesday, October 24th, Walter Mayer. of Montfort, Wis., 
sent an order for 1895 for two lines classified, amounting to... 


In consideration of these orders the persons last named came 
in for nine free insertions, ; 
TOTALS: 
Orders surrounded by the border amount to - 
Orders put down since amount to 7 . 7 


Total, - ° ° - ° ° FS 
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$6,500 00 
$39.00 
$26.00 
$52.00 


$39.00 
$52.00 
$26.00 


$39.00 
$26.00 
$26.00 
$26.00 


$26.00 
$156.00 
$78 00 


$26.00 
$26.00 


$2,912.00 
$29,536.00 


$32,448.00 


Eight Still Remain out of the Season of Sixteen Weeks. 





Orders coming in now secure eight free insertions. A:idress orders to 


PRINTERS’ INK, 10 Spruce St., New York. 


& 
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PRINTERS’ INK. 


A JOURNAL FOR ADVERTISERS. 


GEO. P. ROWELL & CO., 
Eprrors AnD Pustisners. 


Issued _ ev: Wednesday. Subscri 

A A > Dollaisa ear. Five cents a — 3 
Five oS ad a hundred. N o back numbers. 

‘New: mrvvoetien who desire to sub- 

for ’ Ink for the benefit of their 

pit Asef patrons can obtain special terms on 

application 
it is apmers 


_ iar Being p atom, 

peer ire teal on eee ares 
copies for ora ber ive - 
lars a hundred. 

t= If any person who be not paid for it is 
receiving PRINTERS? INK, AL because some one 
has subscribed in 


stopped at the caealies of n of the time pald for. 


Orrices: No. 10 Spruce Street. 


CIRCULATION. 
Average for last 1 % weeks, - 
Last issue, ° 


20,104 copies 
21,400 


NEW YORK, OCT. 31, 1894. 


It is now apparent that the first edi- 
tion of Printers’ Ink Year Book will 
have to be twenty-three thousand 
copies. It may be a good deal more 
than that, and present indications are 
that it will be. 














It is a sad spectacle to the non-ad- 
vertising optician to see his rival's 
store crowded. 


CHEAP advertising space is like a 
chéap suit of clothes, in that it is fre- 
quently the dearest. 


AFTER dictating your advertisement 
to a stenographer take up your pen and 
write it over again in your own fine 
Italian hand. 


ADVERTISING is an alpenstock with 
which a struggling business boosts it- 
self up the steep declivity of public 
indifference. 


THE Toledo Blade claims to have 
built up the largest ‘‘ want ad” busi- 
ness in Toledo, simply by advertising 
for want ads in its own columns. 


Ir is noticeable that the merchant 
who clings to obsolete methods, or does 
not advertise, is the one most ready to 
sneer at the progressiveness of his com- 
petitors. 


Ir is something novel to see the 
New York Heraéd referring editori- 
ally to an advertisement which will ap- 
pear in a future issue of that conserva- 
tive journal. 
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IF the right kind of article is adver- 
tised in the right kind of papers with 
the right kind of copy, the results can 
scarcely depend, to any extent, on the 
element of luck. 


AN advertisement should either il- 
lustrate some good point in the article 
advertised, or some good point in the 
ad smith’s remarks. 


One has only to examine the adver- 
tising pages of any established daily or 
weekly journal to realize that the dull 
times are over, so far as the newspa- 
pers are concerned. 


Ir the Czar of Russia had been in 
the habit of reading our American news- 
papers he would have learned of at 
least forty sovereign cures for those 
kidney troubles of his. 


MANUFACTURERS catinot consist- 
ently claim exclusive merit in these 
times. Judicious advertising may, 
however, induce many people to be- 
lieve in the superiority of a line. 


ACCORDING to the Pittsburgh Press, 
an undertaker of that city has a notice 
pasted on the side of a coffin in the 
window of his establishment, which 
reads : **Room to let. Inquire with- 
in.” 


BALTIMORE has not a much smaller 
population than Boston or St. Louis, 
but the total circulation of Baltimore 
dailies is insignificant compared with 
that credited to the Bostoner St. Louis 
dailies. 


THE chief difference between a news- 
paper reporter and an ad writer seems 
to be that the one tries to put his few 
ideas into the greatest amount of space 
and the other to crowd his many ideas 
into the least possible area. 


THE unsuccessful advertiser fre- 
quently attributes his failure to ill luck, 
but if he had been successful he would 
probably have been mortally offended 
if any one had hinted that his success 
was entirely owing to good luck. 


THE first few ads are often like the 
initial blows of an axe upon the trunk 
of atree. No matter how sharp the 
axe, or how hard the strokes, the tree- 
top never trembles or declines until a 
succession of blows has been patiently 
struck. 
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In some wells, one bucket descends 
as the other ascends. While money 
paid for advertising sinks like the 
empty bucket, out of sight, its very 
lisappearance insures the procurement 
of fresh business from the fountain of 
prosperity. 


SAN FRANCISCO is not, by a long 
vay, the fourth American city in re- 
spect to population, but in the matter 
if daily papers it has more than any 
‘ther city in the country, with the ex- 
ception of New York, Chicago and 
Philadelphia. 


First the New York newspapers 
1ominated a proprietary medicine man 
for mayor, then Tammany Hall nomi- 
nated a dry goods advertiser for 
city pa, now as the latter has refused 
to run, a gentleman in the street car 
advertising business has been nomi- 
nated, 


THERE are many writers in New 
York who would rather sell an article 
to PRINTERS’ INK for five dollars than 
to most other papers for twice that 
sum, for the reason that PRINTERS’ 
InK’s pay day for matter accepted hap- 
pens to fall on the very same day a 
favorable verdict on it is rendered. 


WELL-DRESSED windows and a large 
sign will draw attention to goods from 
passers-by. They, however, have little 
time to stop. The determination of 
what shall be bought is generally made 
in the home, and it is this the dealer 


must reach. He can do so only by us- 
ing a liberal amount of printers’ ink. 


Next to the London 7imes the New 
York Herald is probably the best 
known newspaper outside the country 
in which it is published. While the 
Times, however, owes its reputation 
chiefly to the quality and character of 
its editorial matter, the Hera/a’s fame 
is owing mainly to the quality and 
character of its news. 

Ir is pretty difficult for even the 
cleverest man to write an ad worth 
printing while liable to constant inter- 
ruptions, Even a professional ad smith 
would not undertake to produce good 
work under such circumstances. Nev- 
ertheless, there are plenty of men in 
the offices and stores of our various 
cities and towns who attempt to do so. 
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AT a recent meeting of the Boston 
Associated Dailies, consisting of the 
Post, Transcript, Herald, Globe Ad- 
vertiser, Record and Fournal, it was 
decided to be legitimate and proper 
for the publishers, members of the 
Association, to advertise in newspa- 
pers. This is a step in advance, and 
PRINTERS’ INK hopes for an immedi- 


ate increase of a. 


IN many cases the inexperienced 
advertiser not only insists upon using 
mediums that are comparatively worth- 
less, hut as obstinately refuses to util- 
ize many that are specially valuable. 
He has a hankering after the paper 
that he used to see in his father’s 
house, and little respect for one estab- 
lished last year, no matter how great a 
degree of excellence it may have 
attained. 


A MAN from Pocatello, Idaho, re- 
cently sent to Salt Lake for some fur- 
niture. His local dealer, hearing of 
this, called on him and said: ‘* I had 
those same goods. Why didn’t you 
buy from me?” ‘* What, did you have 
them?” was the surprised rejoinder. 
‘*T never thought so; but I saw an ad 
of the things I wanted in the Salt Lake 
papers and sent for them.” The moral 
is apparent. 


NO NEWSPAPERS of any class lay 
greater claims to large circulation 
than those devoted to agriculture, but 
an examination of the class lists re- 
cently published in PRINTERS’ INK 
shows an unusually small percentage 
of *‘ guaranteed circulations” in the 
agricultural field, and of the few that 
were guaranteed upon their publisher’s 
statements, two have already been 
proved false. 


ONE of PRINTERS’ INK’s advertisers 
was astonished the other day to receive 
an order from a merchant doing busi- 
ness in a little town not far from Bom 
bay, in India. That particular sub- 
scriber is one of the most studious 
pupils in the little schoolmaster’s class, 
and he says that the hints he gets from 
its weekly lectures have quite revolu- 
tionized the methods of advertising in 
the sleepy little antipodal village where 
he has his place of business. 


Mr. H. W. Quimsy, business man- 
ager of the Detroit Free Press, says 
that: ‘* The rules of the Detroit Pub- 
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lishers’ Association, of which we are a 
member, prohibit us from advertising 
in any of the newspaper directories, 
under the penalty of a heavy fine.” As 
it is well known that a newspaper di- 
rectory without advertising patronage 
would be as impossible as a daily pa- 
per under the same conditions, it looks 
as though there was an intent to starve 


the directories oagot existence. 


THE Daily Local News of West- 
chester, Pa., publishes at the head of 
its page : 





THIS PAPER 


Has the Largest Circulation of the 
Inland Dailies of the State. 








This claim may or may not be true ; 
but no one will deny that the Mews is the 
prettiest and cleanest paper in the 
whole State without any exceptions 
whatever. 


THE advertising patrons of Zexas 
Siftings can now have their announce- 
ments printed in all the colors of the 
rainbow if they desire. If they want 
their matter to be red, they have only 
to give the order to Mr. G. W. Yates, 
the advertising manager, and he will 
attend to it. According to Mr. Yates, 
the process of printing in different hues 
is quite simple. When an ad is to ap- 
pear in black and red, an impression 
is first taken from the type inked 
black. Then the paper is run over 
another form containing the type 
inked red, And there you are. 


COMPARING newspaper statistics and 
census reports concerning the foreign- 
born population of larger cities it is 
interesting to note that while the 
towns having the greatest proportion 
of foreigners have a greater number 
of daily papers in proportion to their 
populations, the total number of news- 
paper readers in them is, excepting in 
the case of New York City, relatively 
small. According to the census reports, 
Chicago and St. Louis have a much 
larger proportion of foreigners than 
Philadelphia and Boston, but they have 
a larger number of daily journals and a 
smaller number of newspaper readers. 


CONTRIBUTIONS on advertising sub- 
jects are wanted at this office. Con- 
tributions with sense in them. We 
pay fifty cents apiece for short items, 
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if worth printing ; rather pay the price 
for two lines than twenty. Interest- 
ing articles of five hundred words, if 
good, are worth five dollars ; we pay 
half that price for some pretty poor 
ones, Articles of more than the num- 
ber of words specified are not worth so 
much. Little poems are appreciated, 
advertising jingles. Sense in these 
is not insisted upon; that would be 
asking too much. Accepted articles 
are paid for on day of acceptance, re- 
jected ones are returned promptly if 
accompanied by stamped addressed en- 
velopes. ‘* Come over into Macedonia 
and help us.” 
aeons 


At the Brooklyn Club there was re- 
cently a reunion of the newspaper men 
of that city in honor of the safe return 
of Herbert L. Bridgman, publisher of 
the Standard-Union, from a summer 
excursion to the Arctic Circle. Among 
all its newspaper acquaintances PRINT- 
ERS’ INK knows not one more able, 
polished, gentle and kindly than this 
same amateur explorer. Were it neces- 
sary to put all other Brooklyn journal- 
ists into cold storage that one might 
remain, we would hold on to Bridg- 
man—on the whole, though, we believe 
that we would also insist upon keeping 
with us the handsome W. C. Bryant, 
of the Zimes. In consideration of 
being allowed to retain these we would 
consent to almost anything for the 
others. It is not possible, however, 
for all men to be equally desired and 
appreciated. 


WHEN any one questions the accu- 
racy of a guaranteed circulation rating 
in the American Newspaper Directory, 
and makes an attempt for the $100 re- 
ward offered in cases where the Direct- 
ory has been imposed upon by an un- 
truthful report, it becomes requisite, 
in order to obtain the reward, to fur- 
nish such proof as would be considered 
satisfactory by a grand jury or in a 
court of law when no defense is set 
up. Persons intending to enter a 
claim for the reward do well to take 
the advice of a local attorney or a 
business man having experience in 
such matters. The publishers of the 
Directory pay the reward cheerfully 
when a case is made out, but it is not 
a part of their business to aid in prov- 
ing a publisher in the wrong, who, so 
far as they know and would be glad 
to believe, may be absolutely right. 
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ACCORDING to Mr. Nathan S. 
Cohen, advertising manager of the 
New York Morning Fournal, one 
reason why the sales of the New York 
ilies are greater in proportion to the 
pulation than those of any other 
ty in the United States, is because of 

non-existence here of what is 
led the carrier system. Under this 
stem, each district of a city is 
med out to one or more persons 
who have a monopoly of the sale of 

e or more of the daily papers in 

eir district. No one else is _per- 

tted to purchase at the trade price 
to sell in that district. In New York, 

)\wever, any one who has the neces- 

y cash can purchase papers to retail 

any locality. This, by stimulating 

mpetition among news-venders, in- 
reases the sale of the papers. It also 
ikes it easier and less expensive for 
publisher of a newspaper to push 
e sales of his journal. 


msPnNAaranss 


Is rr ‘* just and equitable” that the 
iblisher should furnish space to the 
ivertiser at less than it costs him? It 
true, no doubt, that the value to the 
advertiser is a very important element 
{ the price of space, but so also is the 
st to the publisher, and it is obvious 
hat unless the business can be con- 
lucted so as to satisfy both publisher 
and advertiser it must cease altogether. 
If the advertiser cannot see that the 
benefit he derives from advertising is 
somehow greater than its cost to him, 
t is true that he will not advertise. 
But it is not ‘‘ just and equitable” to 
stop here. It is no less true that if 
the publisher finds the advertiser un- 
willing to pay as much as the cost of 
the space he will as soon as possible go 
out of the business of furnishing space, 
unless he can reduce the cost, and here 
he at once encounters the broad ques- 
tion of labor unions. Isn’t it better 
for both parties to try to find some 
bridge over business depression based 
on mutual concession? — New York 
Advertiser. 
> 


WANTS. 


It is a rather peculiar fact that, in 
most cases, some one daily paper in 
every city prints a greater number of 
want advertisements than all the other 


local dailies combined. ‘The necessary 
qualifications for a popular want me- 
‘ium seem to be a large number of 
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readers and a moderate selling price. 
The boarding house keeper who yearns 
for more boarders and the man or 
woman who needs employment can 
scarcely reach the most desirable class 
by advertising their wants in a one- 
cent paper. On the other hand, em- 
ployers who require additional help 
and women who desire to rent two- 
dollar-a-week rooms can hardly make 
their wants known to the most desir- 
able class through the medium of a 
three or five-cent paper. For this rea- 
son the most popular want organs in 
New York, Chicago, Philadelphia, Bos- 
ton, etc., are two-cent papers. 

The various schemes resorted to by 
many newspaper publishers with a view 
to securing want ads are pretty good evi- 
dence that this class of advertising is 
extremely profitable. The profit lies 
not only in the cash received for the 
insertion of the advertisements, but in 
the large number of regular subscribers 
they secure for a paper. Hundreds of 
boarding-house keepers buy it in order 
to reply to the board-wanted ads and 
thousands of out-of-work men and 
women purchase it in order to respond 
to the help wants. Hence, want ads, 
like dry goods announcements, must be 
a very important factor in increasing a 
newspaper's circulation, and, there- 
fore, its value as a medium for other 
kinds of advertising. 


ee 
BETTER AS IT IS. 

Ex-Speaker Reed said in this city a few 
days ago that it was “‘useless to discuss the 
new tariff’? because it would be impossible 
for the Republicans to substitute for it a tariff 
of their own until after the expiration of Mr. 
Cleveland’s term. In his interview at Ann 
Arbor he goes further. He finds it expedient 
not only to say that even if the Republicans 
should be successful in the coming Congres- 
sional elections the tariff would not be dis- 
turbed “ until after 1806, and business would 
have a chance to revive,” but also that, in his 
opinion, “it would not necessarily follow” 
that *‘the return of the Republican party to 
power in x would mean the re-enactment 
of the McKinley law.”” The party, he thinks, 
“* would not make this an issue,’ and he asks 
the public te believe that the McKinley 
Ways and Mcans Committee, appointed by 
himself, made a bill that was not what it 
should have been, Mr. Reed perceives, as 
some less observant persons do not, that the 
current reaction against the Democratic 
party is not a reaction in favor of McKinley- 
ism.—N,. FV. 7imes, Oct. 19, 1 


Whether the above editorial from 
the Zimes correctly represents the ex- 
Speaker's position or not, 7¢ is exactly 
the position that he ought to assume. 
PRINTERS INK believes that the 
McKinley foolishness had much more 
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to do with the panic of 1893 than any 
influence emanating from silver or 
Democratic rule; and PRinTERsS’ INK 
is just as good a Republican as the 
Chicago /nter-Ocean or the New York 
Tribune. The Republican who wishes 
to meddle with the tariff any more 
within the next half a dozen years is 
seeking an opportunity to commit po- 
litical suicide. 


> 


ERRORS OF THE MACHINE. 


The following paragraph describing 
the ‘‘singular antics” of a storm, 
serves as a good example of the sin- 
gular antics sometimes indulged in by 
type-setting machines. It is clipped 
from the Albany Argus - 

A HORSE IN THE WRECK. 


SINGULAR ANTICS OF THE STORM—LONG DE- 
LAYED TRAFFIC. 

On Washington avenue, almost directly 
opposite the upper end of the capitol, an im- 
mense tree was struck by lightning. It 
toppled into the street. As it fell it carried 
the telephone, electric light and t orey lesiw 
lrondw with it. Some of the branches 
knocked down and imprisoned a house. 

This effectually blocktd all travel on Wash- 
ington avtnue for the motor cars. A squad 
of mtn wtrt at once put to work clearing 
away. 

The branches that held the house down 
wtre cut away, and tht animal rtleased, It 
took over two hours to saw up the trte and 
cart it from tht tracks, and rtpair tht wirts 
so the cars could rtsumt thtir trips. 

To the uninitiated it is difficult to 
understand how such numerous errors 
an creep into so short a paragraph. 
The Boston 7ranscript, however, of- 
fers an explanation : 

“The gibberish,” says that paper * that 
sometimes appears in the middle of ‘a sen- 
tence or a paragraph, in newspapers that use 
the type-sctting machines, simply means a 
space left blank to be filled upin the corrected 

roof. The compositor throws the type in 

ignedly-piggedIy, just to keep the required 
space; occasionally the proof is not corrected 
and so the jargon slips into the newspaper. 
When one sends that ‘ John Blank, while a 
man of great wealth, was nevertheless a 
hyzmnpfet! man,’ one feels that, though it 
may be perfectly true, it ought not to be said 
under the circumstances.”’ 
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WORKING ITS WAY EAST. 
Provipenceg, R, I., Oct. 18, 1894. 
Editor of Pruxters’ Ink: 

A novel scheme of advertising has just been 
adopted by a newly-opened tailoring establish- 
ment in Providence. On the inside of one of 
their large, front window nes they stuck 
several pieces of broken glass, so arranging 
them as to give the impression to those outside 

tt some missile had been shot through the 
window and left a circular hole about six 
inches in diameter. The effect of long and 
irregular cracks was produced by a deft appli- 
«ation of greenish ink in streaks. The result 
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was just what was anticipated. Passers-by 
wondered, ** Who broke that glass?’ or said, 
‘“*Somebody ‘Il have to pay for that,” only to 
find on inspection that it was a delusion. The 
trick was something new for Providence and 
drew lots of attertion to the window where 
the goods were being shown. 
DWAKD F, GaMwWELL, 

PRINTERS’ INK gives place to the 
above in the hope of dissuading other 
persons from sending in similar ac- 
counts. This is about the one hun- 
dred and eleventh communication that 
has been received at the office of 
PRINTERS’ INK covering the same 
subject. It was an original idea once, 
but must have been worn pretty thread- 
bare by this time. 


A NEWS STAND SALE. 

You know or can form a good opinion with 
a little thought and some inquiry at leading 
news stands as to which of the weekly papers 
is most read by the best class of people. 

As the above appeared in an adver- 
tisement in Zown Topics, a N. Y. 
City society journal of a pronounced 
type, it may have been written by 
some one attached to the business end 
of that journal. The news stand sale 
of a journal is not, as a rule, much of 
an indication of the actual extent of 
its circulation. The ‘‘ best class of 
people” do not purchase the papers 
they use at the news stands, but have 
them delivered at their residences. 
Many weekly and monthly journals 
which have enormous circulations have 
an insignificant news stand sale. 

<- —~— 
A GOLDEN OPPORTUNITY. 
Watertown, N, Y., Oct. 15, 1894. 
Publishers Printers’ Ink: 

I have r1r copies of your publication, 
Printers’ Ink, which I would like to dis 
of. Can you use them? They date from 
Vol. 1, No. 1, to Vol. 5, No. 26. They are 
complete with the exception of two numbers 
in Vol, 1, seven numbers in Vol. 2, one in Vol. 
3, ten in Vol. gand 9 in Vol. 5. They are all 
in good condition. I want to sell them. 
Make me an offer. . T. LYMAN, 

Watertown, N, Y. 

Care R., W. & O. R. R. 


DECIDEDLY NOT. 
New York, Oct. 19, 1894. 
Editor of Printers’ Ink: 


On either side of the bridge of the James 
any | Ferry is a conspicuous sign which reads 
as follows: 


> Passengers are forbidden to leave the : 
3 boat until properly fastened ; 


e bridge. 
Has the ferry company any right to fasten 
its passengers up in this way ? 


tot 


A Victim. 
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WITHOUT FAIL. | 
The man stood ’mid his business wreck, 


Whence almost all had fled, j \ N 
The sheriff took the little check | TO LE DO N E : S 
His sale produced, and said : } j 
“Old feilow, next time just be wise— 1 1,300 Daily 

Don’t take my words amixs— | a 
lf merchants always ad\ ertise } 


They'll never panne this!” | TO LE DO N EWS 4 


Displayed Advertisements Largest Local Circulation 


so cents a line; $100 @ page; 25 per cent 
extra for specified position—tf granted. => 
Must be handed in one week in advance. 


ey al Engraving Photo Elec: TOLEDO NEWS 


.» N. ¥ 
PRINTING IN K—Four Genta Per Pound Reaches The Homes 
STAMES EOF SObkES BONS wn = 
Oniamteers Serta 8 82 DOG NEWS 
air a at Dayton, Ono. anquaet, pab- 
vlication to THE LUTHERAN EV ANGELIST Oc j 
Theo. N. Rupley, Business Manager, Dayton, 0.” Pays Advertisers 
$100 
Arth UP’S =4 | pen pace = 
. for both H. D. LACOSTE 
Pete rson Ss. Magazines. | } 3g PARK ROW, . 
F. E. MORRISON, Adv. Mgr., eer 
500 TEMPLE COURT, N. Y. 









































Time 
Is Coming 


soon when you will make your lists for 


Fall and Winter Advertising. 








00000000000. 


You want good returns for money in- 
vemea To do this, a. must be 
used in making select! ons of good-paying 
mediums. 
You lack good JUDGMENT and EXPERI- 
ENcE if you leave 


The National Tribune 


off your list. 

Have you ever tried it? It’sa pa paying 
medium, as most general adve 
know. Some have been with us ten 
years, which is proof of a good thing. 


THE MAYFLOWER 
AND 
GET AN ELL IN RESULTS 


Can we interest you to the extent of 
an order? 


Send your advertisement and let us 
give you an estimate on it, or send for 
rate ci 

THE NATIONAL TRIBUNE, 
Washington, D. C. 


Branch Office : 66 World Building. 
Byron ANDREWS, Manager. 


FROM 160,000 SUBSCRIBERS. 


ML AL 
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The 


Housekeeper, 


MINNEAPOLIS, MINN. 


- CIRCULATES EXCLUSIVELY AMONG - 
WOMEN-— USUALLY MOTHERS. 


The wants of the children, home 
and the mothers have to filled. 
Women, as a rule, are the buyers, 
even of farm supplies. A manufact- 
urer of wire fences told us that he 
had proved this, so far as THE 
HOUSEKEEPER readers were con- 
cerned. He found it one of the best 
order-bringing mediums he used. 
Think of tne hundred and one wants 
of THE HOUSEKEEPER’S 


123,000 READERS. 


HAVE YOU SOMETHING TO 
SELL TO THEM? 


New York Office: 517 Temple Court. 
C. E. ELLIS, Manager. 














LSI 


The Toledo 
Blade, 


TOLEDO, OHIO. |) 
* 
THE DAILY BLADE 


is the oldest, largest, best, most in- 
Ufluential and lai t circulation 
' daily newspaper published in Toledo 
or Northwestern Ohio. 


THE WEEKLY BLADE 


has outlived scores of great weekly [i 
papers that obtained prominence for {| 
Ua time, and now forgotten. Of the ]' 
Q few large circulation weekly news- {l' 
U papers now living, THE EEKLY 

{ Buapgis the oldest and best known. [I | 
U It is an excellent advertising medium. 


oo 
For rates in either edition, address u 
THE BLADE, ToLeDo, Onio. 


| 
New York OFFice, > | 
88 TRIBUNE BUILDING. U 
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The Cirisinas Nunber 


OF THE 


's People’s Home Journal 





AND THE 





WILL GO TO PRESS 
NOVEMBER 10TH. 


| @ THE CIRCULATION WILL PROBABLY 


REACH 


|e THREE QUARTERS OF 


gs-A MILLION,@e 


and there will be 
NO EXTRA CHARGE FOR ADVERTISING. 


For rates and other particulars address 
F. M. LUPTON, Publisher, 


; 106 & 108 Reade St., NEw YorE. 





ig Illustrated Home Guest 














* Hill List 


FOR DECEMBER. 


DO NOT FAIL 
TO USE IT 
IF YOU 
WANT YOUR 
*., CHRISTMAS °." BUSINESS *." 
TO BE 
LARGE 
AND 
PROFITABLE. 


Inquiries gladly answered from 
Home Office, Augusta, Maine, 
Or 517 Temple Court, New York City. 
C. E. ELLIS, Special Representative, 
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The Press, :.3Circulation 
DAYTON, ONLO. This Year ! 


ONE CENT A DAY. 
135,200 


THE BEST 
ADVERTISING 
MEDIUM. 166,420 
Tue Press goes regularly into | 195,250 
more homes in Dayton than any 210,618 | 
248,400 
232,100 


morning and evening paper com- 

bined; is read in more stores, 

)ftices and busincss places than 
228,340 | 
229,500 
235,100 








JANUARY, 
FEBRUARY, 
MARCH, 
APRIL, 


OF INTEREST TO YOU! 
IF SO, WRITE US NOW 


(We can be of service to you in this section of Ohio 


MAY, , 


any other Dayton paper; its 
sales at the news-stands, on the 
street cars and upon the streets 
are larger than all the other Day- 
{on papers—six in number—com- 
bined; its regular circulation in 
Miamisburg, the second city in 
the County, is twice as large as | 
ul the other Dayton papers com- 
bined. 


JUNE, 


JULY, 
AUGUST, 


FIGURES! 


THEY MAY BE 


SEPTEMBER, 


TOTAL, 1,880,928 


9,404 


" THESE FACTS 
ARE ALL PROVABLE. 


DAILY AVERAGE FOR 
SEPTEMBER, 


STUDY THESE 











Avvoress LOUIS V. URMY, 
Eastern Representative, Times Building, New York. 





California Gold. 


There is a good deal of it left in San Francisco. 
Eastern Advertisers 
can get plenty of California Gold by using 


The Evening Post. 


The Evening Post 


has the largest circulation of any evening paper 
West of the Rockies, 


It isa family newspaper 


and its circulation is principally by carriers to 


ee. 2 5 SS 


NEW YORK OFFICE, 


RHINELANDER BUILDING. 


Hucu Hume, Proprietor. 


F, P. Batpwin, Business Manager. 
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N ote the Picture 
and the Cost. 


Note the picture opposite. It is a page from the 
New York Suz, showing an advertisement sixteen 
inches long and eleven inches wide. 

The schedule rate for inserting such an advertise- 
ment one time in the New York Suz is $§96,00 


The schedule rates for inserting the same in some 
other papers are about as follows : 
Best daily in New England, . $672.00 
Best daily in Pennsylvania, 336.00 
Best daily in Southeastern States, . 112.00 
Best daily in Texas, . : P 144.00 


Best daily in Indiana, ' ‘ . 134.40 
Best daily on Pacific Coast, 280.00 


Best daily north of San Francisco, . 200.00 
Best daily in the State of Washington, 80.00 
Best daily between St. Louis and San 


Francisco, 144.00 
Best daily in Minnesota, . 120.00 


Best daily between St. Paul and Poiinn’, 89.60 
Best daily west of New York, . ’ 504.00 
Best daily in the Southern States, 168.00 
If you happen to want such an advertisement in 
any of these dailies, even at one-half the schedule 
rates, OR 
‘in any other dailies, even down to those which will 
give the space designated for as little as ten dollars, 


you should write to PETER DOUGAN, 


MANAGER PRINTERS’ INK ADVERTISING BUREAU, 
No. 10 SPRUCE ST., NEW YORK. 
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RiP 
<<> TABULES 


‘They are preps: phat oa per See art ving ag 
Being the most effectual cur. for Dyspyye +1. Dissiness, Bilious- 
ness and all disorders of th nh Most all of human ills are 
caused, oF auger: “dh, a Gailur of the digestive organs to properly transform food 
into blood, muscn. and tissuc. Yes: of medical experience have evolved a formula best 
adapted to the correcta of stomach disorders, and to the stimulation of the digestive 
‘organs, to a proper assimilation of food. 

This remedy ie im constant use. RIPANS TABULES are simply a new and 
more approved manner of putting it up. They art convenient in form, permanent in 
‘excellence, infallible im cunng all disorders of the stomach, and diseases ansing there- 


ONE GIVES RELIEF. 











Advertisers will observe that this bold announce- 
ment has reading matter on two sides of it. The 
advertisement really occupies only about half a page, 
but is probably more conspicuous than a whole page 
would be. . If interested in securing the insertion of 
similar advertisements in best papers, address 


PETER DOUGAN, Manager Printers’ Ink Advertising Bureau, 
No. 10 SPRUCE STREET, NEW YORK. 
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THE. MAIL AND EXPRESS, sce rors maior evenwa ocrosen 12 19 
How UWS | Sp : 
WORRYING THEN} 


—— 








GWEET ¢ CLOVER 


READY TO-DAY AT YOUR GROCER’S. 
ee 


Manufactured by The H-O Co. 





SE Te] -MANMACES, Pe smes | __ ——— a 
Sac3s Sere |KINGS HANDBOOK 


. New-York City 
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If you want your advertisement to stand right out 
so that no one can fail to see it and read it the first 
time, so that the effect of your advertising will be 
immediate, and you may pay your bill and enjoy 
your profits, if there are any, please come in and 
talk with Peter Dougan, Manager Printers’ INK 
Advertising Bureau, 10 Spruce Street, New York. 
-The illustrated advertisement here shown from the 
New York Mazl and Express conveys the idea. 
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Please notice this reproduction of a page from the Balti- 
more American of Sunday morning, October 7. One-half of the 
page is an advertisement; the other half is reading matter. 
Can you tell which is the advertisement? If you want adver- 
tisements of this sort inserted in prominent papers, address 


PETER DOUGAN, Manager Printers’ Ink Advertising Bureau, 
NO. 10 SPRUCE STREET, NEW YORK. 
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a S—— 
“THE TIMES ARE PICKING UP," 


AND BUSINESS WILL FOLLOW SUIT IF YOU USE THE 
PROPER METHODS. 


Taking for granted that you are an advertiser, and 
through an oversight are not represented in 


DIE WESTLICHIE POST 


Is there any good reason for it, when the following 
proven facts are laid before you ? 

It is the Largest German Daily West of New York 
and reaches the most desirable class of 
people, viz.: buyers. 

Any infoimation cheerfully furnished by 


WESTLICHE POST ASSOC., St. Louis, Mo., 


EDW. L. PREETORIUS, W. H. KENTNOR, 


BUSINESS MANAGER, ADVERTISING MAaNaceh, 
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A Few 
Points. 


Advertisers desiring a profitable field can 
find nothing better, perhaps nothing nearly so 
promising as the State of Washington. 

This State has, among other things, HALF 
A MILLION population. Chief industries are 


LUMBERING, DAIRYING, 
COAL MINING, HOP CULTURE, 
AGRICULTURE, FRUIT GROWING, 
STOCK RAISING, FISHERIES. 
SEATTLE is the principal City, with 65,000 
people, and they read the 


SEATTLE 
Post-Intelligencer. 


It has double the circulation of any other paper 
published in the State. 


Daily, 12,000 
= Sunday, 15,100 
Weekly, 14,600 


ANY INFORMATION CHEERFULLY FURNISHED BY 


A. FRANK RICHARDSON, or C, A. HUGHES, 
Special Agent, Eastern Manager, 
13, 14, 15 Tribune Building, 93-94 Times Building, 
New York. New York. 
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HERE ARE THE 
FIGURES. 
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AN YOU call to mind a publication reaching a good 
class of homes and having a paid-in-advance 
circulation in which you can get a lower 

rate per thousand of circulation or receive 

better returns from than The Ladies’ 
World? A cheaper rate may be found, 

but not in connection with a circula- 

tion that will compare in quality 

with that possessed by this 

popular Household Maga- 


December 


Holiday 
Edition. 


o 


If household medi- 
ums are suited to your 
advertising you can make 
no mistake in using The 
Ladies’ World, as it -offers es- 
pecially good opportunities for 
reaching a vast number of well-to-do 
homes at a very low rate. Its entire free 
circulation—-exchanges, advertisers’ copies 
and sample copies—does not amount to over one-half of 
one per cent. Write for an estimate. 


S. H. MOORE & CO., Publishers, New York. 














* 
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ESTABLISHED 1842. 


THE PITTSBURGH POST. 


Daily, Sunday, Semi-Weekly. 





Detailed Statement of Circulation, 


SepremBer, 1894. 
Dare. = DA i Y Ebl TION. ‘ini SUNDAY EDITION. 


Sep., ist week 
eB 
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JUST FOUR FACTS 
demonstrate the value of THE PITTSBURGH POST 
as an advertising medium. 
First—It is the only Democratic paper in Pittsburgh. 
Second—lt is the leading Democratic paper in Pennsylvania. 
Third—It has no rival in Western Pennsylvania, Eastern 
Ohio and West Virginia. 
Fourth—It circulates in 125 Counties in the three States 
named, among a class who buy largely, and whom 
shrewd advertisers love to cultivate. 





New York Office: 85 Tribune Building, 
N. M. SHEFFIELD, Agent. 
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ART BLACKS. 


There recently appeared in the Press and Printer an ad of a 





Boston ink manufacturer, setting forth the fact that he thought 


printers were paying too much for inks, and that he would 


remedy this by selling 3 lbs. of Book Ink for $3.00, provided 


The Check Came with the Order. 








That Boston man has brains, 
No one can deny the fact; 
Where he got them is equally plain, 
He has stolen some of mine. 


There is not now, and 
There never has been, 
Since the world began, 
Any black ink made 
That I cannot duplicate 
For one dollar a pound. 








Send to Wilson, Wade, Levy, Mather, or anybody you like. 
Get a sample of the best black ink they can make. Tell them 
to charge $2.00, $5.00, $10.00, or whatever price per pound 
they choose. When you get the goods send me a sample of 
the work you do with it, and 25 cents for a 4%-pound can, and 
for that 25 cents I will send you an ink that will do the same 
work, and if there is a difference in the quality of the work pro- 
duced, you will admit that mine is better. 

Address 


WILLIAM JOHNSTON, Foreman of Printers’ Ink Press, 
10 Spruce Street, New York. 
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The mote removed, but—— 


That there are pressmen who are accorded a subsidy from 
firms supplying them the ink they use isa fact that is acknowledged and is greatly to be 
deplored. An instance came to light a few days ago in which one of such pressmen in New 
York deservedly came to grief. A salesman made him a “‘ present”’ of a bill with a “*V”’ in 
the corner, and received an order for a small quantity of ink. A few minutes later, the 
pressmah came into the office, where the salesman and proprietor were talking, and walking 
up to the latter said: ‘‘ This gentleman has just presented me with $5, which I will turn 
over to you. I have no use forit.”» The proprietor turned to the salesman, who looked at 
the pressman a moment, and said: ‘Why not turn over the ‘fifty’ you received last week 
and which you get every month from the firm supplying you regularly with ink? It would 
perhaps be as well to make the affair complete while you are about it.”” The denouement 
was too much for the pressman, and his embarrassment made a denial of little avail.—/n/and 
Printer for October, 1894. 


=e ee 


These things do not happen to the pressman 
when the office buys ink of me. 

I save pressmen’s fees, traveling expenses, col- 
lection fees, salesmen’s salaries, all by my system of 
collecting 


CASH BEFORE SHIPMENT, 


WHICH ENABLES ME TO SELL 


FINEST JOB INKS in %-lb. cans. Selected colors, 


four cans for $1. 


BEST POSTER INK (any color), in 5-lb. cans for $1. 


THE VERY BEST NEWS INK—s00 lbs. for $20, 100 
Ibs. for $5, 25 lbs. for $1.50. 


Send order (with check) to 


WM. JOHNSTON, Manacer Printers: Inx Press, 
10 SPRUCE ST., NEW YORK. 


=ee oe 


The man who, in these times, consents to pay from eight to twenty-five cents a pound 
for news ink when he can buy a better article of me for four cents—and buys carmine at two 
dollars an ounce when I will sell him four ounces of the identical stuff for fifty cents, and 
other Job Inks in proportion, must either be very wealthy or very much under the influence 
of a pressman who is on excellent terms with the ink manufacturer, 
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Brent Good 


(of Carter’s Little Liver Pills) SAYS : 
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“We consider street car advertising rightly done asa 
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valuable adjunct to our newspaper work, and a first- 
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class medium in itself. Our experience with Carleton 


BSG 
VA 


& Kissam has been that they thoroughly understand 
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how to properly and honorably conduct their business. 
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We have found nowhere such a perfect system, such 
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a square response for bills rendered and such a nov- 
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elty as receiving more than we are charged for, that 
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while we have dropped out of some cars, we have in- 
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creased our line with Carleton & Kissam, and they 
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are now doing nine-tenths of our street car advertis- 
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ing, and our only regret is the other tenth.” 
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WE HAVE MANY SUCH TESTIMONIALS 
AND HOPE FOR MANY MORE. 
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CARLETON & KISSAM 


50 Bromfield Street, Boston. 
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Postal Telegraph Building, New York. 
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9,000 Full-Time Cars--55 American Cities. 


~ 

ie 

f iS 
TAMAS 
ASK 


Sy 
Acs 
SS 
WAYS: 
eS) 


SNS 
Tu why 
ENTS NNES SE 


ns 
a) 
1% 
Fen 
sf 


SS 
> 
\ 


Si 











RISK 
WAS 





ys 
ASS 
aS 
as 
NAY 

S 


BAG 
eR 
& 
t 
NG 
pes 





PRINTERS’ INK. 763 


The Meat in the Egg 





Weekly iad ournal 


HENRY WATTERSON, Editor. 


IssuES 145,000 corms 


every week. This is more than any other paper in the 
Southwest. It is not only the largest but the Best circula- 
tion. The CourIER-JOURNAL is as much a feature of the 
Southwest as the Mississippi River. For more than sixty 
years it has been THE paper in the well-to-do families of 
that section. They believe in it beyond any other, and an 
advertiser cannot reach them without it. The last issue 
of each month—October 29th, November 26th, December 
31st, January 28th, February 25th—is a special edition of 
two hundred thousand copies. There are no changes in 
rates; 75 cents per agate line, with discount on insertions 
or amounts, from all agencies. 


Can You Afford To Stay Out? “Daily, - 30,000 


oe Sunday, 36,000 
A. FRANK RICHARDSON, | Weekly, 145,000 
EASTERN AGENT, Make Your 
Tribune Building, New York. Money 
317 Chamb of Cc ce, Chicago. cae ew. 
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We think you advertise, 

Said the C. N. U. 
You do if you are wise, 

Said the C. N. U. 
But how to reach the West, 
Where results are much the best, 
*Tis a problem leaves no rest, 

Said the C. N. U. 


What we’d do if we were you, 
Said the C. N. U. 

Would be to learn if it were true, 
Said the C. N. U. 

That the farmer’s open fist, 

And the Western golden grist 

Can be reached best by the list 

Of the C. N. U. 





Chicago Newspaper Union, 


87 to 93 South Jefferson St., 10 Spruce Street, 
CHICAGO. NEW YORK. 
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ADVERTISING FOR RETAILERS. 
Edited by Charles Austin ‘Bates. 


Retail merchants are invited to send advertisements for criticism and suggestion ; to 
uestions about anyeung pertaining to retail 
rmen AY this department. 


ask 
and hints for the bette 
ideas—this is the getail b: 


ve. ng ; to send ideas, riences 


expe! 
inK is a clearing-house for 








Chas. A. Jackle, of Herkimer, N.Y., 
ints to know the best way to adver- 
» rubber stamps and kindred goods. 
[ should think that the best method 
could pursue would be to make up 
nailing list of the business men with- 
the territory he could properly ex- 
ct to cover and mail them regularly 
me sort of advertising matter. If 
s business is large enough he can use 
small space in the newspapers to ad- 
antage, but he could probably get 
etter results from circulars than from 
ewspaper advertising. The newspa- 
r work would help the circulars, but 
believe that direct results would 
ot be likely to come from the paper 
nless in reply to special price offers. 
here is only a limited number in the 
community with whom he can do busi- 
ess, and circulars offer a more direct 
ind concentrated way of reaching them 

than do the newspapers. 

* % 
* 


Patrick Tooney & Sons, l 
Established 1876. 
Harrison, N, J., Oct. 17, 1894. 4 
Chas, Austin Bates, care Printers 
Ink, New York: 
Dear Sir--Miller & Miller’s coal circular 
is a good one, in fact it is the best I have 


Mr. 


seen in sometime. It seems to fill in all the 
‘*want’’ spots from a consumer's point of 
view. Miller & Miller have a bonanza if 
what they say istrue. They possess a secret 
which we andall the other coal dealers in the 
United States would like to share. If they 
can order selected coal and obtain it every 
time, it’s a revelation to thecoaltrade. They 
must own a railroad to the mines, It’s all 
right I suppose to leave the public under the 
impression that Miller & Miller sell “‘ care- 
fully selected’’ coal, but from a dealer’s 
standpoint it isn’t exactly true. The whole- 
sale companies are not built on the principle 
of allowing any dealer to buy selected coal, 
and I do not believe Miller & Miller can. 
The question arises, Is it permissible to say 
what is not true to the letter? 

I have been for over four years a reader of 
Printers’ Ink and I have failed to find an 
advertisement—a good one—suitable for a 
coal dealer. I venture to say that the reason 
is because it is a hard subject, and is avoided 
by the ad constructors, I send samples of 
advertisements which I have put in the local 
paper. Kindly give your opinion on them, 

Yours truly, 
Maxtin A, Toouey, 


Mr. Toohey’s letter explains itself. 


Not being an expert on coal, I do not 
know whether he is right, or whether 
Mr. Miller is right. 

If the Miller circular stated anything 
that was not so, it was a bad circular, 
no matter what other advantages it 
might possess. It doesn’t do any 
good to misrepresent things ; it never 
did and it never will. 

Mr. Toohey evidently believes this 
also, as two advertisements he has 
sent me will indicate : 





Established Over 
Eighteen Years. 


TRUTH IN 
ADVERTISING 


Is one of the channels by which the 
public is led to have confidence in a 
business man. 

Weare not selling Coa! at or below 
cost, and the more we sell the more 
profit we make. 

However, we are still in business, 
selling the best qualities of Lehigh and 
Plymouth Coal at the lowest possible 
prices. 

The “ proof of the pudding, etc.,”’ is 
that when we once serve a customer 
we rarely lose him, 

An interesting circular, together with 
prices, is yours for the asking. 


P. TOOHEY & SONS. 


Established Over 
Eighicen Years. 


OUR 
CUARANTEE 
MEANS 





If you buy coal from us, and it isn’t exactly 
what it should be—or what it is represented 
to be—in fact, if you're not entirely satisfied, 
we will refuud your money and take away 
the coal. 

We are not selling coal at or below cost, nor 
**cheap” coal of doubtful quality. High-grade 
coal that has stood the test, to prove its ex- 
cellent qualities for domestic purposes, is the 
kind we handle and sell cheap. 

Coal carefully screened and put in with 
care; no dirt, no destroyed lawns and shrub- 
bery, no broken fences, and no battered bay 
windows. 

A single trial asked, inspection and com- 
parison invited, 


P. TOOHEY & SONS. 





* 


. 
The Arlington Chemical Co., Yon- 
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kers, N. Y., have published the most 
striking booklet I have seen this year. 
I never saw anything at all like it be- 
fore, and I believe it is the first of its 
kind. 

It is printed on crinkly Japanese pa- 
per. The illustrations and decorative 
drawings are all in Japanese style, and 
the coloring is in keeping with the de- 
signs. The text isa short novelette, 
which demonstrates conclusively the 
merits of ‘* Liquid Peptoniods.” Asa 
novelt*, the book is a great success. 

I do not know whether it is a good 
advertisement or not. Nobody can tell 
that but the Arlington Co., because 
they probably know whether it has 
helped them to sell their preparations 
or not. It is a striking piece of work, 
and anybody who is interested in ad- 
vertising will be entertained by it. 

** 

I have received from Mr. Jno. W. 
Hield, of James Hislop & Co., New 
London, Conn., a number of his ad- 
vertisements for criticism. 

The ads ought to sell dry goods 
because they are full of prices. They 
are set in two columns generally, in 
pica, with bold face headings. 

This heading from one of the ads 
gives a pretty good idea of the general 
tenor of almost all of them : 


STRONG ADJECTIVES 


Sometimes sell goods, providing the merchan- 
dise backs up the adjectives. As a rule we 
prefer to print the plain facts, trusting to 
your intelligence and good judgment as to 
the strength of the bargains offered. Certain 
causes produce certain effects, just as sure as 
night follows day. There have been causes 
at work during the past few months which 
have had the effect of greatly shrinking the 
values of ble merc fi As prices 
are regulated by supply and demand, and the 
supply being greatly in excess of the demand 
at this time, the result is that overladen man- 
ufacturers must sell regardless of loss. We 
have bought freely on the breaks and place 
the bargains before you asa 


GREAT NOVEMBER OFFERING. 











Mr. Hield occasionally indulges in 
alliteration, and while I do not know 
that that sort of advertising actually 
helps to sell goods, it undoubtedly at- 
tracts attention and usually provokes 
a smile. 

This has a distinct advantage, be- 
cause people are more likely to buy 
when they are ina good humor than 
when they are not. 

Here is a sample sentence: ‘‘ Pien- 
tiful pickings pointedly put, possessing 
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a “price punctured” power, particu- 
larly pleasing to prudent purchasers.” 

The general style of these ads is 
very much like that of the Wanamake: 
advertising, although no illustrations 
are used. ‘The style is conversational, 
and pleasant little talks lead up to the 
bargains offered. 

When there is an unusually low price 
made some good reason is given for it. 
I have found quite a number of the 
little talks at the head of the price lists 
in various departments so good that [| 
shall reproduce some of them among 
the ready-made ads. 

+ * 

The Fort Fairfield (Me.) Beaver 
sends out a monthly calendar blotter, 
with a little talk on it about advertis 
ing and printing. On the one for Oc- 
tober is the following paragraph, which 
gives an old idea in a very distinct and 
concise way : 


An 
Advertisement .. . 


If you have a sign over your door, you are 
an advertiser. The sign is intended to adver- 
tise your business to passers-by. An adver- 
tisement in a reliable paper is many thousand 
sigus spread over many miles, 

You can’t carry everybody to your sign, but 
the Newspaper can carry your sign to every- 

y. 

In contrast with this good advertis- 
ing is another scheme from the same 
place. It is an old idea and a bad one. 
A bundle of cardboard is wrapped up 
in tinfoil with a paper band around it 
marked ‘‘ Chewing gum.” 

If all the money that is wasted in 
such things were put into the news- 
papers the advertisers making the 
change would be better believers in the 
efficacy of advertising. 

It seems to me that it is a particu- 
larly bad idea for a newspaper to use 
novelties to advertise with, but news- 
paper publishers have peculiar ideas on 
the subject of advertising. I once 
asked Major Richards, of the Indian- 
apolis Mews, why he used enameled 
tin signs on fences and billboards in- 
stead of taking space in the Indianapo- 
lis Journal and Sentinel. He said 
that using space in the other papers 
would be an acknowledgment of their 
value as advertising media, and would 
be an admission that the ews did not 
thoroughly cover the territory. Which 
reason, I suppose, would be given by 
the business managers of the other two 
papers, as they also use signs to ad- 
vertise themselves. 
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For Cloaks—+(By J. W. Hield). 
A Talk About 
Fall Wraps. .a—___ 


These cool morningsand evenings 
are suggestive of Fall Wraps. 
BOS round dozen of dainty conceptions 
in Jackets for fall wear claim your 
attention. They are all moderate- 
ed garments. Don't think 
re’s a garment in your wardrobe 
t gives you the same percentage 5 
omfort and wear as the light- 
ght jacket or cape. Is it the 
spring or fall season? worn all the 
time, Is it a cool day in summer, 
+o where's my wrap? Is it a warm 
day in winter and there’s call for 
the wrap? Really, ladies, this is a 
stion for your serious considera- 
After having decided that 
must have a light-weight wrap et 
{ some sort, come in and see ours ; 
rest is very easy. 


Prices on Tuts Lot: 


00, $5.75, $6.75, $8.75, $10.00, $12.00. 





bor Shoes. 


How Big $ | 


Is a Dollar? 


You'll never know till you bring one 
- here and see how much goodness in 
(YD shoes it will cover. : 
XY At $0.00 and $0.00 a pair we are 
») selling shoes for both men and women, 
qy Good, honest shoes, with very little 
style about them—all the money is in 
the wear, and there’s lots of it. 





For Stoves. 


Stove Up? 


If not, don’t worry. Just 
leave your order with us. 
We'll put it up and shine 
it so your wife can see 
her face “as ina mirror.” 
Our price will be so cheap 
that you can double your 
money by attending to 
your own business while 
we attend to the stove. 


And Then 


We don’t let the stove 
© pipe fall on your head, 
© = and spill all the soot on 

that new carpet and be- 

sides we'll please your 
good wife. This year we 
sell stove pipe made of 
best quality of steel at 

I5C., 20C,, 25C., same price 

as the cheap stuff you 

buy elsewhere. You will 
very soon need 


A Fire 


© And you'd better not de- 
lay until the rush, 





For Laces—(By James MacMahon). 





Lots of 
LOVELY LACES. 


+ That we keep the prettiest and 
daintiest of laces is admitted by 

young and old, for we cater for 
both, Laces used as women only know 
how enhance the beauty of the simplest 
gown, and give added grace to the wearer. 
We are showing the newest and the latest 
makes and designs, and the me- 
dium priced vie with the better * 
ones in beauty and artistic elegance, 














For Shoes. 


The Time to 
Buy New Shoes 


Oo is before the old ones 
O wear out. You can 
O 


oO 


break them in gradu- 
ally ; then wear them 
a few hours at a time 
till they are thor- 
oughly fitted to your 
feet. If you buy 
them here they don’t 
take much ‘* break- 
ing in,” because we 
fit them so well in 
the first place. 


00909 
0956 
OO 


00, .00 
©00°°80 





For Any Business—(By J. W. Hield). 


Man 


From Boston, 
Here Last Week. 
Said his people were going out of 
business, Had some samples of cer- 
tain lots of goods that he was anx- 
ious to dispose of, At the prices he 
offered them, it’s a wonder they 


than we paid forthem, You're go- 
ing to get the benefit though, for 
they must be sold quick, or we do 
not accomplish our object. 


weren’t out of business years ago. 
/\ Why, the goods cost more tomake 





For Any Business—(By J. W. Hield). 


It is Time~ 


To talk about New Fall Goods. 





Never was better equipped for that 
kind of anargument. The store fairly 
sparkles with them. They have been 

ooding in upon us for the last month 
but we have been too busy with 
special features to give you any gen- 
eral information on the subject. All 
ready now, though, and glad to en- 
lighten you, 
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kers, N. Y., have published the most 
striking booklet I have seen this year. 
I never saw anything at all like it be- 
fore, and I believe it is the first of its 
kind. 

It is printed on crinkly Japanese pa- 
per. The illustrations and decorative 
drawings are all in Japanese style, and 
the coloring is in keeping with the de- 
signs. The text isa short novelette, 
which demonstrates conclusively the 
merits of ‘* Liquid Peptoniods.” Asa 
novelty, the book is a great success. 

I do not know whether it is a good 
advertisement or not. Nobody can tell 
that but the Arlington Co., because 
they probably know whether it has 
helped them to sell their preparations 
or not. It is a striking piece of work, 


and anybody who is interested in ad- 
vertising will be entertained by it. 
* 


* 

I have received from Mr. Jno. W. 
Hield, of James Hislop & Co., New 
London, Conn., a number of his ad- 
vertisements for criticism. 

The ads ought to sell dry goods 
because they are full of prices. They 
are set in two columns generally, in 
pica, with bold face headings. 

This heading from one of the ads 
gives a pretty good idea of the general 
tenor of almost all of them : 


STRONG ADJECTIVES 


Sometimes sell goods, providing the merchan- 
dise backs up the adjectives. As a rule we 
prefer to print the nem facts, trusting to 
your intelligence and good judgment as to 
the strength of the bargains offered. Certain 
causes produce certain effects, just as sure as 
night follows day. There have been causes 
at work during the past few months which 
have had the effect of greatly shrinking the 
values of bi handi As prices 
are regulated by supply and demand, and the 
supply being greatly in excess of the demand 
at this time, the result is that overladen man- 
ufacturers must sell regardless of loss. We 
have bought freely on the breaks and place 
the bargains before you asa 


GREAT NOVEMBER OFFERING. 











Mr. Hield occasionally indulges in 
alliteration, and while I do not know 
that that sort of advertising actually 
helps to sell goods, it undoubtedly at- 
tracts attention and usually provokes 
a smile. 

This has a distinct advantage, be- 
cause people are more likely to buy 
when they are in a good humor than 
when they are not. 

Here is a sample sentence: ‘‘ Pien- 
tiful pickings pointedly put, possessing 
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a “price punctured” power, particu- 
larly pleasing to prudent purchasers.” 

The general style of these ads is 
very much like that of the Wanamaker 
advertising, although no illustrations 
are used. ‘The style is conversational, 
and pleasant little talks lead up to the 
bargains offered. 

When there is an unusually low price 
made some good reason is given for it. 
I have found quite a number of the 
little talks at the head of the price lists 
in various departments so good that [| 
shall reproduce some of them among 
the ready-made ads. 

* % 


* 

The Fort Fairfield (Me.) Beaver 
sends out a monthly calendar blotter, 
with a little talk on it about advertis 
ing and printing. On the one for Oc- 
tober is the following paragraph, which 
gives an old idea in a very distinct and 
concise way : 


An 
Advertisement ... 


If you have a sign over your door, you are 
an advertiser. The sign is intended to adver- 
tise your business to passers-by. An adver- 
tisement in a reliable paper is many thousand 
signs spread over many miles. 

ou can’t carry everybody to your sign, but 
the Newspaper can carry your Sign to every- 

y. 

In contrast with this good advertis- 
ing is another scheme from the same 
place. It is an old idea and a bad one. 
A bundle of cardboard is wrapped up 
in tinfoil with a paper band around it 
marked ‘* Chewing gum.” 

If all the money that is wasted in 
such things were put into the news- 
papers the advertisers making the 
change would be better believers in the 
efficacy of advertising. 

It seems to me that it is a particu- 
larly bad idea for a newspaper to use 
novelties to advertise with, but news- 
paper publishers have peculiar ideas on 
the subject of advertising. I once 
asked Major Richards, of the Indian- 
apolis Mews, why he used enameled 
tin signs on fences and billboards in- 
stead of taking space in the Indianapo- 
lis Journal and Sentinel. He said 
that using space in the other papers 
would be an acknowledgment of their 
value as advertising media, and would 
be an admission that the Vews did not 
thoroughly cover the territory. Which 
reason, I suppose, would be given by 
the business managers of the other two 
papers, as they also use signs to ad- 
vertise themselves. 
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For Cloaks—(By J. W. Hield). 


These cool morningsand evenings 
are suggestive of Fall Wraps. A 


A Talk About 
Fall Wraps: 
“afe round dozen of dainty conceptions 
m in Jackets for fall wear claim your 
attention. They are all moderate- 
priced garments, Don't think 
there’s a garment in your wardrobe 
that gives you the same percentage es 
ot -omfort and wear as the light- 
we ht jacket or cape. Is it the 
spring or fall season? worn all the 
time, Is it a cool day in summer, 
7a where's my wrap? Is it a warm 
7 day in winter and there’s call for 
the wrap? Really, ladies, this is a 
tion for your serious considera- 
After having decided that 
must have a light-weight wrap 
)me sort, come in and see ours ; 
rest is very easy. 


Prices on Tuts Lot: 


5.00, $5.75, $6.75, $8.75, $10.00, $12.00. 
How Big 


Is a Dollar? $ 


You'll never know till you bring one 
‘ here and see how much goodness in 
0 shoes it will cover. 

At $0.00 and $0.00 a pair we are 
selling shoes for both men and women. 
Good, honest shoes, with very little 
style about them—all the money is in 
the wear, and there’s lots of it. 





For Shoes. 


al) 


i? 





For Stoves. 


Stove Up? 
If not, don’t worry. Just 
$ leave your order with us. 
We'll put it up and shine 
it so your wife can see 
her face “ as ina mirror.” 
© Our price will be so cheap 
that you can double your 
money by attending to 
your own business while 
we attend to the stove. 
And Then 
We don’t let the stove 
© séopipe fall on your head, 
© and spill all the soot on 
that new carpet and be- 
sides. we'll please your 
good wife. This year we 
sell stove pipe made of 
best quality of steel at 
I5C., 20C., 25C., same price 
as the cheap stuff you 
buy elsewhere, You will 
very soon need 
A Fire 
© And you'd better not de- 
lay until the rush, 
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For Laces— By James MacMahon). 





Lots of 


LOVELY LACES. 
a: That we keep the prettiest and 

daintiest of laces is admitted by 

young and old, for we cater for 
both. Laces used as women only know 
how enhance the beauty of the simplest 
gown, and give added grace to the wearer. 
We are showing the newest and the latest 
makes and designs, and the me- 
dium priced vie with the better * 
ones in beauty and artistic elegance. 














For Shoes. 


The Time to 
Buy New Shoes 


is before the old ones 
wear out. You can 
break them in gradu- 
ally ; then wear them 
a few hours at a time 
till they are thor- 
oughly fitted to your 
feet. If you bu 
them here they don’t 
take much * break- 
ing in,” because we 
fit them so well in 
the first place. 


(ole) 
00,~900>-=900 
O~~008~00750 
00~~90650°2 

00 
00..00==900 
©90°°508800° 





For Any Business—(By J. W. Hield). 


Man 
From Boston, 
V7 


Here Last Week. 
Said his people were going out of 
business. Had some samples of cer- 
tain lots of goods that he was anx- 
ious tu dispose of, At the prices he 
offered them, it’s a wonder they 

weren’t out of business years ago. 
Why, the goods cost more tomake 
than we paid forthem, You're go- 
ing to get the benefit though, for 
they must be sold quick, or we do 
For Any Business—(By J. W. Hield). 
It is Time~ 
To talk about New Fall Goods. 


not accomplish our object. 








Never was better equipped for that 
kind of anargument. The store fairly 
sparkles with them. They have been 

ooding in upon us for the last month 
but we have been too busy with 
special features to give you any gen- 
eral information on the subject. All 
ready now, though, and glad to en- 





lighten you, 
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! gaps of broken steps and 

















one and a hard one, 
and the easy one is usually 
the quickest and safest. 

So in business. You may 
climb to prosperity on the 
winding stairway of incom- 
petently conducted advertis- 
ing. If you can jump the 

















avoid the rotten railing, 
may be you'll get to the top, 
but it will take a long time. 

There’s a better, quicker, 
safer way. Write to us 
about it. 
































The GEO. P. ROWELL 
ADVERTISING CO., 

10 Spruce St., 

New York. 















